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Enterprise-wide database reporting. 

Nailed. 



Introducing Impromptu 3.0. 

Need to put the best database reporting 
in the industry on every desk in your 
enterprise? Consider it done. 
Impromptu® 3.0 defines a new era in 
:r reporting. We’ve changed the rules. And developed 
a tool that takes unprecedented, “self-service” database 
query and reporting to all your users. Whether you have 
1,000. Or just one. 

Give business intelligence to all your users. 

Everyone wins with Impromptu. A true object-oriented 
architecture and inheritance-based administration make 
deployment fast and management simple. You control the 
balance between client and server processing, so it’s easy 
on your network. 

Users love the intuitive Windows™ interface, along with 
complete OLE integration and dozens of ReportWise™ 
templates for creating instant ad hoc reports - all without 
knowing a word of SQL. And every copy includes native 
support for 20 popular server and PC databases as well as ODBC. 


Call for your evaluation pack today. 

Call 1-800-151-036 today. For just $395 (plus $18 
postage and handling) we’ll rush you your evaluation 
copy and show you how Impromptu 3.0 can impact your 
organisation in days, with maximum user acceptance. 
Plus we’ll tell you about special pricing on multiple-copy 
purchases. 

Call now. And see Impromptu - the only database 
reporting tool that delivers business intelligence to 
everyone in the enterprise. 


IMPROMPTU 3.0 EVALUATION COPY. 
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Tools that build business™ 
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Communique members end up in some strange places 
(just see the Your Say section this month for a host of 
strange snaps). Douglas Purdie took this shot on his recent 
holiday on the remote Gizo Island in the Solomons. 

He’s seen here filling in a few (enforced) idle moments 
during a “12 metre decompression stop”, while re-surfac¬ 
ing after exploring the wreck of the Too Maru. 

Doug will soon be the proud owner of a nifty Commu¬ 
nique T-shirt. And what better to change into, when you 
hang the wet suit out to dry on the pier? 

So always have Communique and a camera on hand 
and you could be just as comfortable. Send your entries 
along with your name, address and Communique member¬ 
ship number to the “Here’s me and Communique in..." 
Competition, 94-96 Pacific Highway, St Leonards, NSW 
2065. ^ 


In case 

you were wondering about our icons: 

■ 

This icon signifies a special offer or competition 
for Communique members only... 


Windows 95 


<§► 

MS-DOS 

Macintosh 

© 

access more informatior 

unique members to 


Coffee 

spin 


The Internet’s enormous growth continued 
apace late last year when Microsoft 
announced its Internet strategy. The strategy 
will see the company focus a goodly percent¬ 
age of its application and operating system 
development on integrating the PC and Inter¬ 
net worlds. 

The Internet announcement saw 
Microsoft leap into a confused and challeng¬ 
ing world, and saw a commitment to its par¬ 
ticipating broadly in platform products, tools, 
services, and content to make the experience 
of being on-line as rich as possible for users. 

The news is exciting because, although 
much has happened in the past year on the 
Internet, as A1 Jolson once said: “You ain’t 
seen nothing yet.” 

With the release of technologies such as 
Microsoft’s Internet Studio (previously code- 
named Blackbird), the Internet has started its 
inevitable shift from a text- and picture- 
based world to a truly interactive one. 

In November last year the first beta ver¬ 
sion of Microsoft’s Internet Browser 2.0 
appeared on the Net. Using it, early beta 
users could look at a Web page Microsoft had 
set up to demonstrate the browser’s multime¬ 
dia features. On the page was a very small 
video of a spinning coffee cup. 

Dull as that might sound, that tiny spin¬ 
ning coffee cup marks the start of an on-line 
revolution which will see the publishing of 
vibrant, interactive, multimedia Web and 
Microsoft Network pages made safe, secure 
and easy. 

Darren Edwards 
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INSIDE INFO 

More movie madness with 3D MovieMaker. 

This time you’re in the director’s chair and you can 
produce your own Greed, Gone with the Wind 
or Georgy Girl. 


TO 





TECH ROAD MAP 



YOUR SAY 


It seems someone worked out the mystery 
code in Communique’s October, 1995, 
issue and for doing so, they win a great 
prize. After you’ve checked out Gram Par¬ 
son’s home page, why not sample some 
more delights from Communique readers 
who are happy we haven’t forgotten Win¬ 
dows 3.1 in the Windows 95 hoopla? 


Here’s an easy-to-follow roadmap that will put you 
in touch with true techos on-line. Find out how to 
receive a free Windows NT and BackOffice e-mail 
newsletter and maybe win some great prizes! 


18 


ASK THE WIZ 

The Wiz wheels out another barrow full of 
gems with this month’s action-packed segment. 
More tips and hints and how-tos than you can 
shake a proverbial wand at. 


aa 


CLICK 

AND 

ENTER 



While the Internet has 
grown rapidly during the 
past two years, to many it 
remains a place of uncer¬ 
tainty and mystery. This 
month Microsoft rolls out 
the first of a range of prod¬ 
ucts that will bring the 
power of the Internet into a secure and safe environ¬ 
ment for both business and home users. 


42 
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HOT TIPS 

Communique readers can’t help themselves. We get 
bag loads of good advice on how to get the most out 
of your Microsoft software. This lot’s been sorted 
and checked and is ready to empower your PC! 


48 






UPGRADES ’N’ STUFF 

Check out these pages for the full gumpf on every 
discount under the sun. And there’s a bonanza of 
helpful info and phone numbers. 


THE ROAD AHEAD 

Bill Gates’ vision has influenced 
and changed the direction of the 
PC industry since he arrived on 
the scene an inquisitive youth 
with a propeller on his hat and a 
glint in his eye. In this extract 
from The Road Ahead, Gates 
looks out over the coming few 
years and provides a guide to how 
new technology will affect us all. 
























































ALL THIS AND SHEEP TOO 


liii 



A small farm near Mel¬ 
bourne in Victoria has 
turned to Office for 
Windows 95 to run 
every aspect of its 
business, from pad- 
docks to bulls to rams 
to flocks. Owner Prim- 
my Bright is followed 
relentlessly by the 
Communique team as 
she builds her com¬ 
plete small business 
application from 
scratch. 


aa 

KIDS’ COMMUNIQUE 
UP, UP AND AWAY-HEY- 
HEYYYYYYY!!!!! 

Imagine looking at the world from way out in space, 
seeing the vast blue oceans and the land masses, 
then zooming in, right onto the place where you live! 
It’s possible and with the help of that notorious duo, 
Planet and Toon, and of course, Microsoft Encarta 
World Atlas, we show you how. Zoooooooooom! 





COMMUNIQATE - 
IAN KIERNAN 



The 1994 Australian of the Year and ‘Clean Up the 
World’ king describes all the valuables to be found 
in the bilges of his yacht - and 
his very clever (biography-writ¬ 
ing?) dog, Max! 


L£J 


TUTORIAL- 

MAP MANIA IN EXCEL 95! 



Communique’s resident techo-meisters, Sue Dyson 
and Roger McShane, plot a course around Australia 
in this month’s tutorial. By using Excel 95 the pan- 
will teach you how to display, colour and add data 
symbols to maps 
using the Mapping 
module option. 


ma 

SPECIAL OFFERS 



Banksia this month rolls out a souped-up, special 
version of its highly popular Highway One pack, 
complete with a super Communique members’ dis¬ 
count, as well as the usual Windows 95 
upgrade and five 
hours free Microsoft 
Network on-line time. 
And there’s a super fast 
modem now, to boot! 


l£l 



THE ZANIEST 
BACKPAGE EVER 
(ER...AND THAT 
CROSSWORD) 


Our mad macro competition (in 
our October, 1995, issue) drew sev¬ 
eral bizarre entries, each one more 
useless than the last. Check out 
this pointless Word macro by Com¬ 
munique member Paul Bailey. He 
now carries the soon-to-be-ridiculed 
title, Club Communique Code 
Cuttin’ Champion for 1996! 
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George Bissett... fondly remembering 1973. 


Dear Communique, 

I humbly submit this copy as the basis for an article in your upcom¬ 
ing “I remember 1973” theme issue of Communique. 

Further reference may need to be made to: 
“http://www.tyrell.net/~klugl/gramhome.html". 

Cartographer’s Delight! -1 get out and about with many power- 
users of Excel and when the wish-list issue is raised I think I can 
confidently predict that one wish above all others will be expressed 
every time. To paraphrase Honest Abe Lincoln, you can please 
some of the people some of the time, but the way into the hearts 
and minds of Excel users is to provide them with a comprehensive 
mapping module. 

Streets of Baltimore - Rejoice all, then, at the release of Excel 
7.0 (for Windows 95) as we now have just the tool we have demand¬ 
ed for so long. This is just the sort of feature that warrants skipping 
a mqjor revision number. Indeed, one might well imagine a flutter in 
the Lotus share price as the markets become aware of this giant¬ 
killing advance in technology. Many a reader will not yet have had 
the opportunity to experience the joys of Office 95 so a short 
description of the new facility is warranted. 

Ooh, Las Vegas - The manifold connections between Excel 
proper and this wonderful new innovation are too numerous to 
mention and, like all good tools, I believe the sophisticated user will 
take the tool well beyond even my most wild imaginings. 

It is probably fair to say that all this would be next to worthless 
for the true power-user were it not for the most substantial 
improvement in VBA for Excel since its introduction. I refer, of 
course, to the “RefersToRange” method of the “Name” object which 
has enhanced clarity and reduced keystrokes every time it needs to 
be used. Given that the two keystrokes saved are on most key¬ 
boards, shifted ones, namely parentheses, this is no chicken-cack 
improvement and the committee who decided on its implementa¬ 
tion should all give themselves a Redmond-Round-Table pat on the 
back. Just the savings made on reduced RSI claims alone make it 
worth the documentation changes required. 

$1000 Wedding - One seemingly trivial, yet important, change 
introduced with this version will thrill anyone who has ever had to 
pay the cab fare from central London to Heathrow airport. With this 
release of the software Heathrow has been moved inside the M25. 
This could mean a saving of several pounds for weary travellers. 
Unfortunately, tube stations are not marked so I am not sure 
whether cheaper forms of transport will be available from the new 
location. Caveat backpackers! 

RJ. (George) Bissett, 
Pascoe Vale South, Vic. 

Editor replies: 

Hmmm. Caught out! I didn’t think anyone would notice. Howev¬ 
er, I can't say I’ve heard Gram sing “Cartographer’s Delight!” 

This letter wins a copy of Microsoft’s Music Central 96. 


Getting by and 
not forgotten 

Dear Communique, 

It was pleasing to me to read David Lewis’ tip in your 
October issue (page 41): Windows 3.1- Copying to Flop¬ 
py Disks. I have studied the facilities of your upgraded 
products in the recent past and can see the many obvi¬ 
ous advantages in the use of these packages. 

However, being a retired geriatric user of a steam- 
driven PC, the facilities of such new products are not 
necessary to serve my modest needs. I’m still getting by 
with Windows 3.1, Word for Windows 2.0 and Excel 4.0. 
Hence my satisfaction at seeing the article mentioned 
above. Glad to see that us old wrinklies are still kept in 
mind by your excellent magazine, which I look forward 
to receiving each month. 

John Moynihan, 
Duncraig, WA 

You must be kidding! 

Dear Communique, 

I am writing to you on behalf of my daughter, Laura 
(aged 6), with a brickbat regarding your upgrade policy 
on kids’ software. Laura recently wanted to send a letter 
she had written in Creative Writer to her cousins in 
Katherine (NT) and in far west Queensland. Being a 
product of the information age she wished to send her 
missive immediately using the fax modem. This was a 
reasonable request so the appropriate adjustments were 
made to set the default printer to Winfax, then she 
reloaded her letter and burst into tears (six year olds 
expect everything on computers to work first time. She 
will learn...). The once readable text was now overlap¬ 
ping and unintelligible. A search of the trusty TechNet 
revealed all - a known problem with CW 1.0. 

Solution? Buy vl.10 on CD-ROM. No patches, no 
upgrade, and no Communique discount either. Seems 
that this software, which cost $100 last year complete 
with bugs at no extra cost, is now available on CD-ROM 
with extra features and less bugs for marginally less than 
$50. 

Maybe Bill could wait a little longer for the matching 
interactive His and Hers jacuzzis in the guest wing of his 
modest abode near Seattle, and be a bit more consider¬ 
ate of kids (and their parents) when pricing kids’ soft¬ 
ware and upgrades. 

Bruce Colman, 
Chisholm, ACT 

Microsoft replies: 

Our apologies for any inconvenience caused. The 
upgrade is now available. Please see page 49. 




It’s a (surfing) life! 

Dear Communique, 

Last night my girlfriend stormed my office waving the Novem¬ 
ber issue of Communique (Communiqate - Ed). I must say I 
was very, very pleased. Thank you. Is it possible to get a few 
copies so I can send them to people I didn’t like at school, and 
who thought I’d spend my adulthood hunkered over a 
makeshift bong on a lonely beach in north-west Australia? 
Thanks. 

Derek Rielly, 
Editor, 


Here's me and me 
and me and me and, 
er. Communique! 

Communique continues to conquer the known world as our faithful 
readers crop up in far-flung locations - and at all altitudes - with their 
indispensable reading material amongst their luggage. Everyone 
knows that Communique adds a special something to every holiday so 
be sure you take yours along - with plenty of film as well. 




Australia’s Surfing Life magazine 

Editor replies: 

A truckload of copies are on their way. 


Ronald Wittig, while holidaying at the 
Cook Islands, had a friendly encounter 
with the warrior at Rarotonga. 


Nina Duncan stopped by the vast (but retreating - at 50ft per 
year) Mendenhall Glacier, Alaska, while taking a cruise from 
Anchorage to Vancouver on the SS Rotterdam. 


On a trip to Moscow, Jim 
Williams spent some quiet 
moments in the glorious St Basil’s 
cathedral in Red Square. 


Val Harney stands above the 
spectacular Machu Picchu, 
the Inca stronghold in the 
Andes, Peru. 


Andrew Slater is seen engrossed, 
and suspended from a Bell 
Jetranger, while working for the 
Community Rescue Helicopter 
service at the Sunshine Coast 


Richard Grace is 
pictured before 
the ruined forum 
of the city of 
Pompeii with the 
ominous shadow 
of Mount 
Vesuvius in the 
background. 


We welcome letters from Communique members on all subjects regarding 

The most interesting letter each month will win a 
Microsoft software product. 

Send to: YOUR SAY, Communique Magazine, 

94-96 Pacific Highway, St Leonards, NSW 2065. 

dence; we reserve the right to edit letters for reasons of space; and the views 
expressed in these pages do not necessarily represent those of Communique 
magazine or Microsoft Pty Ltd. 
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Hello! 


Welcome to Inside Info, the section where 
you’ll find all the news on new products from 
Microsoft as well as bits and pieces on what’s 
happening inside Microsoft itself. Enjoy! 





Microsoft 3D 
Movie Maker 

Grab a bunch of actors, 
exotic locations, and weird 
and wonderful special effects 
and you have the combo for a 
box office smash, er, well, some good fun anyway. 

With Microsoft 3D Movie Maker your kids don’t 
have to own a video camera or be child geniuses to 
think up and produce an animated movie. And the 
best thing about it is that it’s all in 3D - the sets, the 
actors and even the ‘studio’ and theatre where they 
work on their epics. 

Kids get to choose from various scenes, mixing 
locations and camera angles, placing the actors’ start¬ 
ing poses exactly where they want them to be, and 
giving them the actions and dialogue for their roles. If 
the scene wasn’t quite right, there’s easy editing to 
satisfy the perfectionists. 

Another feature kids will love is the special 
effects facilities in their studio. They can make 
objects shrink, spin or fly off into the air (and heaps 
of other things too) and add a variety of special 
sounds. If they want to add their own sound effects 
they can simply plug a microphone into their PC and 
record away. 

Microsoft 3D Movie Maker is available now on 
CD-ROMfor Windows 95. ERP $59. HotFax 
code: 1221. 0 


Go for a surf with Word 


Internet Assistant for 
Microsoft Word 



Look out cyberspace cadets and Net surfers! Here 
comes a useful little thing for your next journey into 
the Internet. Internet Assistant for Microsoft Word 
gives you all the freedom of browsing around the 
World Wide Web but with the familiarity of Word. 

If you can create documents in Word, you can 
create documents for the whole world to read - on 
the Web. 

This fully integrated Web browser supports ftp, 
gopher and http protocols, and was chosen as the 
best HTML (Hypertext Mark-up Language) editor in 
a recent edition of that seminal Internet mag, 
HotWired. 

With Internet Assistant you will no longer have 
to come face-to-screen with daunting HTML codes 
(the standard format for the WWW). Instead you’ll 
have access to the power of Word, including things 
like AutoCorrect and AutoFormat. 

Create Hyperlinks between documents and 
embedded objects in text to get your message across. 
Then you can browse the Web with the one interface. 
Internet Assistant for Microsoft Word is 
available now for Windows and can be 
downloaded free of charge from Microsoft’s 
World Wide Web server. To download it just go 
to “http-y/www.microsoft.com/msword” under 
“Free Stuff”. 


PC '96 is here! 


Another year another PC show, and first stop for PC ’96 
Is Sydney. Catch all the latest at the Sydney Convention 
and Exhibition Centre, Darling Harbour, between March 
5 & 8. Be there and look for Microsoft in Hall 2, stands 
1101 & 1201 . 


























Getting serious 


* 

Microsoft Access 
Developer’s Toolkit 

Professional Microsoft Access developers can now 
go forth, and create, manage and distribute with 
more power than ever with the Microsoft Access 
Developer’s Toolkit. 

This toolkit has serious tools, for advanced devel¬ 
opment, including pre-built OLE controls such as 
Data Outline, Common Dialog, Image Last, Tab Con¬ 
trol, Rich Text Format and Spinner Control, that are 
appropriate for Windows 95, Windows NT and Work¬ 
station 3.51 operating systems. 

You will learn how to add the look and feel of 
Microsoft Office to your creations with the Office 
Compatible Technical Kit that’s included in the tool¬ 
kit, as well as add custom help to your apps with the 
aid of the Wmdows 95 Help Compiler. You can also 
use Microsoft Graph to add charting and graphing 
capabilities to your applications. 

Also in the toolkit is a Replication Manager tool, 
that gives administrators an on-screen picture of 
their replication networks for efficient management. 
Microsoft Access Developer’s Toolkit is avail¬ 
able now. ERP $759. HotFax code: 0672. 



Communique Chat is back 


Communique Chat time has rolled around again, and this 
month we’re all talking about IT, up close and personal, 
via the Microsoft Network. 

Kevin Sharman, head of the IT department at Morgan and 
Banks, is joining the Communique team to talk about 
small organisations and how to harness the power of IT. 
Get along to this informative Chat session, which begins 
at 9pm, Thursday, February 15. To get there just use the 
Go word “cmq_chat”. See you there! 



The mastering series 

Microsoft has announced 
the opening of a new training 
facility for professionals, but you - 
don’t have to leave home, and there’s no correspon¬ 
dence! 

The Mastering Series is all about getting to know 
the software you are dealing with and becoming an 
expert in all the aspects of using it and customising 
it The series is CD-ROM based, giving you an interac¬ 
tive course with a modular structure. 

You learn within the context of tasks, benefiting 
from a sample code library, using this code in your 
own applications. And finding the right material for 
your course work is easy with the flexible browsing 
and searching abilities, whether 
what you need is an article, a FAQ 
(frequently asked question) or 
technical notes. 

At the moment there are two 
courses available, Mastering Visu¬ 
al Basic 4.0 and Mastering Visual 
FoxPro 3.0. 

Take the Mastering Visual 
Basic 4.0 course and you’ll be 
handling real-world business 
problems: using data control and 
data object variables in conjunction with dBase, SQL 
server or Microsoft Access database; trapping and 
resolving run-time errors; creating OLE servers and 
creating setup programs, among a pile of other tasks. 

Take the Mastering Visual FoxPro 3.0 course and 
you’ll learn all the core set of concepts, commands 
and functions used in object-oriented programming. 
You’ll also learn how to manage and control data in 
multi-user situations, build client/server solutions 
that query and update remote data, drive Microsoft 
Office applications from Visual FoxPro using OLE 
automation, and enhance grid functionality - just to 
name a few skills! 

The Mastering Series is a faster and more flexible 
method for developers to gain the expertise they 
need to take advantage of all the features of these 
products. 

Mastering Visual Basic 4.0 is available now. 
ERP $159. Mastering FoxPro 3.0 is available 
now. ERP $159. 
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YOU'LL ATTRACT MORE BUSINESS 
WITH A BRIGHTER PRESENTATION. 


The new LitePro 580 is the smallest, lightest and brightest 
multimedia projector available. 

The LitePro 580 has built-in video support and 
stereo speakers. Yet it's much smaller than you 
would expect. It's packed with other features 
too, like a zoom lens that will fill a nine 
metre wall with your image. And a remote 
control with trackball that operates your PC 
or Mac like a wireless mouse. 

Plus, it's got the latest polysilicon active matrix 
LCD. So, together with advanced dichroic optics, 
it gives you the brightest image (over 250 lumens 


reflected off the screen) and the truest, most saturated 
colours of any LCD projector. 

That means you can deliver outstanding 
full-motion multimedia presentations and 
training sessions without having to 
dim the lights. 

As the leader in LCD projection, we offer 
a complete line of projectors, panels and 
accessories for any need and budget. 
Including the new standard - the LitePro 580. 
Because it's so much brighter than anything else 
out there, it'll attract business like moths to a flame. 


j. In Focus 


FREE PHONE - AUSTRALIA: I 800 622 880 NEW ZEALAND: 0800 500 306 


Hot! From the 
MS Press oven 


Word - the kit and caboodle 

Microsoft Word Developer’s 
Kit, 3rd Edition 

Not just any ol’ word processor, 

Microsoft Word has a devout following 
of power users. And if you’re into cus¬ 
tomising or even creating applications 
with Word you fall right into this 
description. You’ll also appreciate the 
tools and technical info in the 3rd edi¬ 
tion of the Word Developer’s Kit. 

The kit has information that is relevant to Wmdows 95, Win¬ 
dows for Workgroups, Wmdows NT and Apple Macintosh users. 

Technical info on Word Basic and Word API in the kit will 
help you to create macros, wizards and specialised applications. 
There’s a function reference guide for all the programmable com¬ 
ponents of Word and two 3 V" disks that have sample applications 
and API hooks. 

Microsoft Word Developer’s Kit is available now. ERP 
$99.95 ISBN 1-55615-880-7 



Helpline for WordPerfect users 


Following Novell’s decision to sell off its WordPerfect 
arm, Microsoft has established a dedicated helpline specif¬ 
ically to provide WordPerfect users with all the info they 
need for an easy migration. 

In Sydney call (02) 870 2118, outside Sydney call 
1-800 656 889. 


Egad! Another smartie crossword-type person 

The November crossword was a toughie, but still not tough enough 
for Barbara Glissan, of Toormina, NSW. Congratulations! A copy of 


Microsoft Publisher for Win¬ 
dows 95 is on its way! James 
MacGregor from Hawker, ACT, 
won Microsoft’s Money in the 
bonus competition. 

This month’s chance to flex the 
brain muscles can be found in 
the usual space (on the back 
page) just waiting to tease and 




Train-up for Windows 95 support 

Microsoft Windows 95 Training 

Get your hands on the official course 
material for the Wmdows 95 profes¬ 
sional. It’s the Wmdows 95 training set, 
a two-volume book and CD-ROM kit 
that has all the info Wmdows 95 sup¬ 
port engineers need, especially if 
they’re preparing for the Microsoft 
Certified Professional exam. 

This self-study program will 
increase your abilities to manage and maintain a Windows 95 
system. 

Complete the Microsoft Wmdows 95 Training compilation 
and you’ll be able to install Wmdows 95, configure the system to 
meet the different needs of the users, identify and correct prob¬ 
lems when running applications, discuss the networking architec¬ 
ture for Wmdows 95 and remotely manage a workstation in a net¬ 
work. The CD-ROM comes with training files and animated clips 
that will help you learn how to provide the professional support 
for Wmdows 95 that your clients expect. 

Microsoft Windows 95 Training is available now. ERP 
$400.00. ISBN 1-55615-931-5 

Much more than a 
helping hand 

Microsoft Windows 95 Help 
Developer’s Kit 

Everyone who’s using Wmdows 95 has 
probably seen the new look of Help - 
more info and more context sensitive, 

Developers can now take advantage of 
the system and implement Help for then- 
own applications. 

Customising parts of Help for your applications means you 
don’t have to start from scratch to provide the users of your apps 
with an on-line help resource. The Microsoft Wmdows 95 Help 
Developer’s Kit is also the official documentation for creating 
electronic help files, opening the door to creating other rich elec¬ 
tronic publications as well. 

Microsoft Windows 95 Help Developer’s Kit is available 
now. ERP $99.95 ISBN1-55615-892-0 

For more info... 

For more information about Microsoft Press Books and the 
location of your nearest retail outlet please call Woodslane on 
1-800 655 423. 
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c h 

d m a p 

Microsoft has released two on-line 
newsletters that anyone with access to 
the Internet or the Microsoft Network 
can receive. The first is WinNT News, 
which is designed for people with a spe¬ 
cific interest in the Windows NT operat¬ 
ing system, while the second is BackOf¬ 
fice News. To receive either of these 
newsletters simply follow the instructions 
below. All you have to do is fill in a short 
survey and you’ll be added to the mailing 
list. Each newsletter is sent out bi-weekly, 
on alternating weeks. 

To subscribe you can simply send an 
e-mail to “WinNTNews- 
Admin@Microsoft.bhs.com” for the 
WinNT News with “subscribe winntnews” 
as the first line in the body of the message 
or for BackOffice News to “BackOffice- 
News-Admin@Microsoft.bhs.com” using 
“subscribe backofficenews”. 

Alternatively visit these sites to fill in 
the survey and subscribe straightaway. 


If you’re keen on Windows NT 
and want to check out the 
hottest sites on the Internet that 
J have built their Web servers on 

Windows NT, drop into Bever¬ 
ley Hills Software’s Web site 
and check out their “NT Web 
Site of the Week”. And if you’re 
running a Web site on Windows 
NT, add your site to the list! 

This site also contains loads 
of good info on Windows NT resources on 
the Internet To get there go to: 


NT Web Site of the Week - 

http: //www. bhs. com 

List of Windows NT-powered web sites - 

http://www.bhs.com/NTwebs 


http://www. microsoft. com/BackOffice 
Microsoft Network - Go word: MSBACKOFFICE 


If you’re into programming using any of 
Microsoft’s range of development tools - 
from C++ to Fortran - drop into the Win¬ 
dows Development Exchange. After the 
obligatory registering you’ll find develop¬ 
ers’ resources, the latest news on all 
development apps and, if you subscribe 
to the Visual Basic Programmer’s Journal, 
you’ll have access to code that appears in 
the magazine, to sample applications and 
to the ever popular ‘more’! 

I’m no programmer but I know a site 
that will make your Internet access 
provider jump up and down with joy. 
That’s a warning, folks! This site is infor¬ 
mation-packed. If you’re not willing to 
spend hours on-line getting into the stuff, 
you can always simply subscribe to the 
Windows Development Exchange’s e-mail 
newsletter. 

— | http://www.windx.com | 


Australian PC User’s presence on msn 
and the Internet has been fairly impres¬ 
sive to date. Check out either site and 
you’ll find lots of hints and tips, a place to 
Chat with PC User staff and the latest 
industry news. 

Edited by Rose Vines, the on-line 
version of PC User also contains a BBS 
for those addicted to Chat and another 
BBS packed full of the best local and 
overseas shareware programs. 

http://pcusen.com.au 

Microsoft Network - Go word: PCUSER 



Here’s your chance to win one of two copies of 
the Windows NT Workstation version 3.51. To 
enter ail you have to do is e-mail Communique’s 
editor at “cmq_ed@msn.com” and tell him in 50 
words or less about the most useful technically- 
oriented Web or Microsoft Network site you’ve 
found. Don’t forget to provide its URL or MSN 
Go word. The cut-off date is February 20, 1996, 
and to be eligible you need to include your name, 
address, Communique number and a daytime 
telephone number. 




























If at first you don’t succeed, don’t bother to 
try, try, try again. Try buying new Delrina 
CommSuite 95. 

CommSuite is the ultimate in 
communications software for yoi 
designed to take full advantage of the power 
and ease of Windows ‘95. 


It offers three great products 
in one handy box: WinFax 
PRO 7.0; Cyberjack 7.0; and 
WinComm PRO 7.0. 

Together, they solve all those annoying 
little problems that hold you back, 
every day. 

Like faxing. With WinFax PRO 7.0, 
you’ll never need to stand in line to send a 
fax, ever again. It lets you fax from your PC, 
quickly, easily - and far more conveniently. 
What’s more, you can send and receive faxes 
in the background. 


In fact, this award-winning software cuts 
transmission times by up to a third, offers 
grey scale quality faxing, new improved 
OCR, and 101 ready-to-use fax cover 
sheets. No wonder it’s the world’s best¬ 
selling fax software. 

With Cyberjack 7.0, accessing the global 
internet is as easy as using a TV remote 
control (that’s a relief). One click connects 
you to hundreds of the hottest Net sites, with 
all the Net tools you need - Web, News, 

FTP, IRC, Gopher, Archie, Telnet and more. 
Whether you want to chat with the other side 
of the world, or access stock quotes, it’s all 
remarkably fast and easy to use. 


SYMANTEC. 


Last but by no means least, WinComm 
PRO 7.0 connects you to BBS and on-line 
services with a couple of mouse clicks. It 
has a viewer for downloaded images, a zip 
file manager, and Norton virus detection 
built in. It even lets you download files in 
the background while you work in 
another program. 

All for the rather sweet price of just $179*. 

enjoy the ‘suite’ taste 
of success, you know 
what to do: cheat. And 
get new CommSuite 
95 to do it all for you. 


To find out more, please call Symantec 
Customer Service on 1800 809 237. 
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While the Internet has grown rapidly during the 
past two years, with an estimated 30 million 
people using it worldwide, to many it 
remains a place of uncertainty and mystery. 
This month Microsoft rolls out the first of a 
range of products that will bring the 
power of the Net into a secure 
and safe environment for both 
business and home users. 


taken off like a rocket. 
New services, such as the 
Microsoft Network, and easy-to- 
that connect individuals to the 
vast, sprawling Internet have introduced a 
new strata of society to the on-line world. 

The type of content one expects to find on-line has shift¬ 
ed dramatically too, giving the on-line world a much broader 
appeal. Once the domain of academia and government, these days 
you’re more likely to come across an ad from Coca-Cola than a dis¬ 
sertation on frogs (though you’ll find that too!). 

For many the on-line world is a valuable tool that’s used for 
work, study and play. There’s a diverse array of content from the 
likes of Encyclopaedia Britannica, the CIA, the Australian Govern¬ 
ment, Greenpeace, Amnesty International, Lonely Planet and many 
others that make the on-line world a rich source of information. 

As the move towards broader content continues, the on-line 
world is transforming from a difficult and confusing medium, to an 
everyday one. Indeed, this may be the last article you ever read 
that starts with a pompous “my, how the on-line world has grown 
recently” statement. 






The Internet revolution 

To provide a way for companies and individuals to get on-line in a safe and 
secure way, Microsoft late last year announced a raft of new tools and strategic 
agreements which marked the start of a new revolution in the on-line world. 

“The Internet revolution creates enormous opportunities,” said Microsoft 
Chairman and CEO, Bill Gates. “We see one of Microsoft’s key roles as providing 
integration and continuity between the PC and the Internet so customers can 
leverage their existing investments in PCs and take advantage of new invest¬ 
ments in the Internet.” 

Among the tools announced are the Microsoft Internet Information Server 
(formerly code-named “Gibraltar”), Internet Studio (previously code-named 
“Blackbird”) and version 2.0 of Microsoft’s popular Internet Browser. Other parts 
of Microsoft’s Internet strategy include: 

• the introduction of Visual Basic Script, a version of the world’s most widely 
used programming system specifically designed to create active, on-line con¬ 
tent on the Internet. It is being licensed at no cost to vendors of applications, 
browsers and tools, who are creating Internet solutions; 

• the introduction of ActiveVRML, a new technology that makes the 
Internet come alive with interactive 3-D animation and 2-D cell anima¬ 
tion accompanied by synchronised sound effects. Microsoft expects 
ActiveVRML to have broad use in advertising, entertainment, educa¬ 
tion and related applications, such as animated product catalogues, 
interactive 3-D games and on-line training. 

• the release of a “digital signature” which will protect Microsoft and 
third-party applications that users download from the on-line world 
against the threat of viruses on-line. 

Microsoft also announced a number of strategic alliances with 
other companies to produce more powerful tools for the Internet. 

These announcements included alliances with: 

• Sim Microsystems to license Java, an on-line programming language, so users 
irf ^Microsoft's Internet Browser can view Java-enabled Web pages; 

• CompuServe to develop new World Wide Web tools; 

• ComputerAssociates, who will work with Microsoft to Internet-enable the 
firms’ co-branded, integrated product that manages Microsoft Windows NT 
operating system-based servers; 

• Oracle, to collaborate onjntemet development and publishing technologies to 
allow for richer and more active Web content using Internet Browser and Ora¬ 
cle’s PowerBrowser. 

With the on-line world changing at such a rapid rate, this article can only be 
considered a snapshot of Microsoft’s Internet strategy. While what you’re cur¬ 
rently reading is a pretty fair record of Microsoft^ products and goals at the time 
of writing, if you want to read the very latest go to one of the on-line sites listed 
in the Read All About It box on page 15. 

Great opportunities 

“We see some great opportunities for making the Internet better and provid¬ 
ing rich new content incorporating multimedia, 3-D and intelligent assistance,” 
said Gates at the launch of the company’s Internet strategy. “We are investing 
across the company for the long term -1 think most people are going to be sur- 
prised at the depth and breadth of our commitment to integrate the Internet into 
our products.” 

Gates pointed out during his speech that he sees businesses adopting the 
Internet for internal business use - the “Intranet” - for communication with 


Take your golden 
wings and fly 



Using Microsoft 
Internet Studio 
you can create, 
publish and 
manage a new 
generation of 
interactive 
applications. 


Microsoft Internet Studio (for¬ 
merly code-named “Blackbird”) 
is a publishing system that allows 
you easily to create multimedia 
Web sites that incorporate 
stylised hypertext documents, 
rich graphics, real-time sound, 
and animations. It’s integrated 
with the Microsoft Internet 
Explorer and Microsoft Internet 
Information Server and fully supports existing 
Internet standards such as HTML and HTTP This 
means no matter what browser a user visiting 
your site uses, they can see all the hip multimedia 
stuff you produce. 

The key bits and pieces of Internet Studio are: 

• Drag-and-drop layout environment for design¬ 
ers - no programming or HTML coding 
required; 

• Provision of dynamic site management so you 
can change your content often; 

• Familiar production tools to work with - you 
can incorporate content from any OLE-enabled 
application; 

• Full extensibility by programmers via OLE Con¬ 
trols, open scripting and a published SDK. 

Internet Studio is due to be available in 1996. 














ed 

binoculars 


One of the key elements of 
making the Internet work for 
everyday folk like you and me 
is the actual software used to 
view on-line information. 

Microsoft this month wheels 
out the release version of its 
revolutionary Internet Explorer after months of beta testing. 

Once it’s been set up on a Windows 95 workstation, Microsoft 
Internet Explorer 2.0 makes travelling the Net an easy experience 
for first-time users, and a powerful way to get about for those 
already a dab hand at surfing. Explorer contains search tools, and a 
tutorial to make it easier to find your way around the Internet. It 
also uses familiar Windows 95 technologies, like shortcuts, both 
to integrate better with Windows 95, and to minimise the amount 
f new “stuff” that has to be learned by the user. 

The Internet Explorer is also the first Internet browser to ship 
with the RealAudio Player, allowing users equipped with conven¬ 
tional multimedia PCs and voice-grade telephone lines to browse, 
select and play back audio or audio-based multimedia content in 


Version 2.0 is part of the Internet Jumpstart Kit, which you 
can download from the Internet free if it didn’t come pre-installed 
on your PC or if you don’t already own Microsoft Plus. Down¬ 
load it from the Microsoft sites listed in the Read All About It 
Box on page 15. 



employees, suppliers and customers, and that 
Intranet applications and operating systems, such as 
Windows 95, Windows NT and the Office family of 
products will likely emerge faster from Microsoft 
than Internet-based products for the consumer mar¬ 
ket. 

“Historically, businesses adopt new technologies 
fust and help develop the infrastructure,” Gates said. 
“This then lays the foundation for the consumer 
market. Microsoft is making Intranet business solu¬ 
tions a focus of its products and strategies. 

“Our goal is to make the platform based on the 
Windows 95 and Windows NT operating systems 
and the Microsoft Office platform absolutely the 
best vehicle for business use of the Internet Our 
products and tools are designed to enable applica¬ 
tions that encompass both Windows and the Inter¬ 
net.” 

The rock, the catapult and the server 

With more than 150 million Windows users 
worldwide and thousands of developers producing 
products for Windows, Microsoft’s Internet strategy 
protects existing investments and opens up new 
opportunities for users and developers. 

The Microsoft Internet Information Server (for¬ 
merly code-named Gibraltar) is the first of three 
Windows NT-based products to be announced that 
will allow large or small sites to use the Internet as a 
cross-platform, Intranet and Internet platform. The 
other products are Catapult (a secure Internet 
access server) and Merchant Server (a secure busi¬ 
ness transaction server). 

According to Microsoft Australia’s Terry Clancy 
the new software provides the building blocks on 
which business can base their current and future on¬ 
line presence. 

The Microsoft Internet Information Server is 
now shipping and is included as part of Windows NT 
server. According to Clancy it is the foundation for 
interactively sharing information within an organisa¬ 
tion and around the globe. It includes a high-perfor¬ 
mance, reliable and secure Web server as well as 
FTP and gopher servers. 

Microsoft is using Microsoft Internet Informa¬ 
tion Server to run its massive Internet site, which 
contains volumes of useful information aimed at 
everyone from beginners to software developers. 
Running over Windows NT, the site receives more 
than two million hits (that’s Internet parlance for vis¬ 
its) each day. 

“Our site is a great example of what Microsoft 
Internet Information Server is capable of,” says 
























Clancy. “It provides a safe and secure way for organisations to publish data from 
many sources including ODBC databases such as Microsoft SQL Server. This 
sophisticated SQL server gateway is a leap-frog advance over what other Inter¬ 
net servers are capable of doing. And because Microsoft Internet Information 
Server and the other tools are natively written for Windows NT, they are easier to 
use, robust and very scalable, so they’ll match a company’s growth require¬ 
ments.” 

The second product is Catapult, Microsoft’s Internet Server which provides 
managed, desktop access to the Internet over a local area network. Catapult is in 
its final beta stage and is due to be shipped soon. It can also be used to place a 
“firewall” around a company’s computer installation. Firewalls are vital for the 
creation of a secure environment. In addition, network managers within organi¬ 
sations will be able to limit the type of information their users can access when 
going out onto the Internet. 

“One of the hottest features of Catapult,” says Clancy, “is its gatewaying 
capability. So if a corporation has multiple sites, it can use Catapult to create a 
wide area network using the Internet that will work even if the local area net¬ 
works in different locations are dissimilar.” 

Importantly, Catapult, which runs on Windows NT, will provide solid encryp¬ 
tion of information flowing between those sites providing for secure transmis¬ 
sion over the Internet. To do so 
Microsoft will incorporate a security 
technology known as Secure Sockets 
Layer and Private Communications 
Technology encryption protocol. 

With security such an issue in the 
on-line world, Microsoft’s Merchant 
Server (which is due to ship after July 
1996) will provide a safe electronic- 
transaction environment based on 
industry-wide security standards 
Microsoft has developed with the cred¬ 
it card giant, Visa, allowing for safe, 
secure retail transactions. 

Merchant Server allows customers 
to browse an electronic catalogue, 
place orders, provide a credit card 
number without it being stolen, and 
receive the order. It allows 
customers to verify cus- 
tomer identify, verify 
customer credit, manage inven¬ 
tory and orders, and manage V 
the site. 

“By focusing on security and the c< 
plete set of transactions required to % 
truly allow for the development of com- l| 
mercial applications and commerce on the 
Internet, we expect the Microsoft Merchant 
Server to solve a wide array of challenges cus¬ 
tomers face with the utilities that are available 
today,” Clancy said. • 


“Our goal is to make the 
Windows 95 and Windows 
NT operating systems and 
the Microsoft Office platform 
absolutely the best vehicle 
for business use of the Inter¬ 
net. Our products and tools 
are designed to enable appli¬ 
cations that encompass both 
Windows and the Internet." 


Read All About It 

If you want to know the latest about 
Microsoft’s Internet activities, or simply want 
to download the latest and greatest software, 
check out some of the great sites below: 


Definitely the best place to go for the latest good info 
on Microsoft and that fine customer program, Commu¬ 
nique. You’ll find the complete transcript of Bill Gate’s 
Microsoft Internet Strategy announcement, on which 
this article is based, as well as a heap of related stuff. 


word: ms_communique 


Microsoft’s Internet and MSN sites are packed with 
goodies from bug fixes you can download, to the 
strategy papers and the latest news about the full 
range of Microsoft software. 

http: //www. microsoft. com 

Microsoft on MSN 

Go word: ms_aust 

There’s a host of independent publications that have 
on-line versions. While many post just a few articles 
as tastes of their paper versions, the following have a 
good deal of useful content that will provide you with 
the latest news on Microsoft and other computer 
companies. 

Australian Net Guide 

http://netguide.aust.com 

http://www.com.au/apc 

PC Magazine 

http://www.zdnet.com/~pcmag 
http: //www. pcuser. com. au 
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• he broad benefits of advancing productivity are no solace for someone 
whose job is on the line. When a person has trained for a job that is no longer 
needed, you can’t just suggest he go out and learn something else. Adjustments 
aren’t that simple or fast, but ultimately they are necessary. It isn’t easy to pre¬ 
pare for the next century, because it’s almost impossible to guess the secondary 
effects of even the changes we can foresee, much less those we can’t. 

A hundred years ago people saw the automobile coming. It was sure to make 
fortunes, and also to run over some jobs and industries. But specifics would 
have been hard to predict. You might have warned your friends at the Acme 
Buggy Whip Company to polish up their resumes, and perhaps learn about 
engines, but would you have known to invest in real estate for strip malls? 

More than ever, an education that emphasises general problem solving skills 
will be important. In a changing world, education is the best preparation for 
being able to adapt. As the economy shifts, people and societies who are appro¬ 
priately educated will tend to do best The premium that society pays for skills is 



Bill Gates' first book, 

The Road Ahead, is a jour¬ 
ney into the future as seen 
through the eyes of 
Microsoft's visionary chair¬ 
man and CEO. Published 
in more than 20 languages, 
the following excerpt is a 
personal vision of how the 
information superhighway 
might affect us all. 


going to climb, so my advice is to get a good formal 
education and then keep learning. Acquire new 
interests and skills throughout your life. 

A lot of people will be pushed out of their com¬ 
fort zones, but that doesn’t mean that what they 
already know won’t still be valuable. It does mean 
that people and companies will have to be open to 
reinventing themselves - possibly more than once. 
Companies and governments can help train and 
retrain workers, but the individual must ultimately 
bear principal responsibility for his education. 

A first step will be to come to terms with com¬ 
puters. Computers make almost everyone nervous 
before they understand them. Children are the pri¬ 
mary exception. First-time users worry that a single 







misstep will cause them to ruin the computer or lose 
everything stored in it. People do lose data, of 
course, but very rarely is the damage irreversible. 

We have worked to make it harder to lose data and 
easier to recover from mistakes. Most programs 
have “Undo” commands that make it simple to try 
something, then quickly reverse it. Users become 
more confident as they see that making mistakes 


task in a straightforward fashion - like trying out billions of chess moves in order 
to play master level chess. 

The computer has the potential to be a tool to leverage human intelligence 
for the foreseeable future. However, information appliances won’t become main¬ 
stream for publishing information until almost everyone is a user. It would be 
wonderful if everyone - rich or poor, urban or rural, old or young - could have 
access to one. However, personal computers are still too expensive for most 
people. Before the information highway can become fully integrated into society, 



won’t be catastrophic. And then they begin to exper¬ 
iment. PCs provide all kinds of opportunities for 
experimentation. The more experience people have 
with PCs, the better they understand what they can 
and can’t do. Then PCs become tools instead of 
threats. Like a tractor or a sewing machine, a com¬ 
puter is a machine we can use to help us get certain 
tasks done more efficiently. 

Another fear people express is that computers 
will be so “smart” they will take over and do away 
with any need for the human mind. Although I 
believe that eventually there will be programs that 
will recreate some elements of human intelligence, 
it is very unlikely to happen in my lifetime. For 
decades, computer scientists studying artificial intel¬ 
ligence have been trying to develop a computer with 
human understanding and common sense. Alan Hir¬ 
ing in 1950 suggested what has come to be called the 
Hiring Test: If you were able to carry on a conversa¬ 
tion with a computer and another human, both hid¬ 
den from your view, and were uncertain about 
which was which, you would have a truly intelligent 
machine. 

Every prediction about major advances in artifi¬ 
cial intelligence has proved to be overly optimistic. 
Today even simple learning tasks still go way 
beyond the world’s most capable computer. When 
computers appear to be intelligent it is because they 
have been specially programmed to handle some 


it must be available to virtually every citizen, not just the elite, but this does not 
mean that every citizen has to have an information appliance in his house. Once 
the majority of people have systems installed in their homes, those who do not 
can be accommodated with a shared appliance at a library, school, post office, or 
public kiosk. It’s important to remember that the question of universal access 
arises only if the highway is immensely successful - more successful than many 
commentators expect. Amazingly, some of the same critics who complain the 
highway will be so popular it will cause problems also complain it won’t be pop¬ 
ular at all. 

The fully developed information highway will be affordable - almost by defin¬ 
ition. An expensive system that connected a few big corporations and wealthy 
people simply would not be the information highway-it would be the information 
private road. The network will not attract enough great content to thrive if only 
the most affluent 10 per cent of society choose to avail themselves of it There are 
fixed costs to authoring material; so to make them affordable, a large audience is 
required. Advertising revenue won’t support the highway if a majority of eligible 
people don’t embrace it. If that is the case, the price for connecting will have to be 
cut or deployment delayed while the system is redesigned to be more attractive. 
The information highway is a mass phenomenon, or it is nothing. 

Eventually the costs of computing and communications will be so low, and 
the competitive environment so open, that much of the entertainment and infor¬ 
mation offered on the highway will cost very little. Advertising income will allow 
a lot of content to be free. However most service providers, whether they are 
rock bands or consulting engineers or book publishers, will still ask that users 
make a payment. So the information highway will be affordable, if used judi¬ 
ciously, but it won’t be free. 

A large portion of the money you will spend on highway services you will 
spend today for the same services in other forms. In the past you may have shift¬ 
ed money you spent on records to buying compact discs, or from movie tickets 



Vision is an easy to use, multi-user Windows accounting program 
with the flexibility to suit small and large organisations. It’s ideal for 
companies that have outgrown their existing accounting software and 
are now ready for a powerful, tailorable system that integrates closely 
with other Windows programs. It offers you the most cost-effective 
way to bring the benefits of accounting in an open Windows 
environment to your organisation, and achieve an accounting solution 
that’s perfect for your business. 


With over 1,000 Australasian users, Vision is well proven. Its modules 
cover all aspects of sales, purchasing, stock control, accounting, 
reporting and telemarketing. And because Sybiz is 100% Australian 
owned, outstanding customer service is assured from the largest 
dedicated accounting software support team in Australia. Call or fax 
your nearest Sybiz Support Centre for a FREE information kit, or an 
obligation-free demonstration. 


FAX: (02) 9954 5240 


sim 


Tel: NSW ACT (02) 9954 5211, VIC: (03) 9874 2033, QLD: (07) 3299 I 100, SA/NT/TAS (08) 232 0600, WA (09) 227 8977 
New Zealand: Fax: (09) 629 2715, Tel: (09) 629 0840 








Don’t just read, 


Interact 


In an exclusive offer 
Communique mem¬ 
bers can order the 
book and CD-ROM 
version of Bill Gates’ 
visionary tome, The 
Rood Ahead, for a 
mere $45 (including 
postage and handling 
per order). To enjoy 
Bill’s vision in the pri¬ 
vacy of your own 
home, send a cheque 
or money order for 
$45 to: Julia Pier- 
bobon. Penguin Books 
Australia Ltd, PO Box 
257, Ringwood, Victo¬ 
ria, 3134. Don’t forget 
to include your name, 
a phone number and 
mailing address. 


to videotape rentals. Soon your spending for videotape rentals will go to video-on- 
demand movies. You will redirect part of what you now spend on printed-periodical sub¬ 
scriptions to interactive information services and communities. Most of the money that 
now goes to a local telephone service, long distance service, and cable television will be 
available to spend on the highway. 

Access to government information, medical advice, bulletin boards, and some educar 
tion material will be free. Once people are on the highway they will enjoy full egalitarian 
access to vital on-line resources. Within twenty years, as commerce, education, and 
broad-scale communications services move onto the highway, an individual’s ability to be 
part of mainstream society will depend, at least in part, on his or her using it. Society will 
then have to decide how to subsidize broad access so that all users will be equal, both 
geographically and socioeconomically. 

Education is not the entire answer to the challenges presented by the information 
age, but it is part of the answer to a range of society’s problems. H.G. Wells, who was as 
imaginative and forward-looking as any futurist, summed it up back in 1920. “Human his¬ 
tory,” he said, “becomes more and more a race between education and catastrophe.” Edu¬ 
cation is society’s great leveler, and any improvement in education goes a long way 
toward equalizing opportunity. Part of the beauty of the electronic world is that the extra 
cost of letting additional people use educational material is basically zero. 

Your education in personal computers can be informal. As I’ve said, my fascination 
began with game playing, as years later Warren Buffet’s did. My dad got hooked when he 



Plugged In at 



used a computer to help him prepare his taxes. If computers seem intimidating to you, 
why not try doing the same sort of thing? Find something that a personal computer does 
that will make your life easier or more fun and latch on to that as a way of getting more 
involved. Write a screenplay; do your banking from home; help your child with her home¬ 
work. It is worth making the effort to establish a level of comfort with computers. If you 
give them a chance, you will most likely be won over. If personal computing still seems 
too hard or confusing, it doesn’t mean you aren’t smart enough. It means we still have 
work to do to make them easier. 

The younger you are, the more important this is. If you are fifty or older today, you 
may be out of the workforce before you’ll need to learn to use a computer - although I 
think if you don’t learn, you’ll be missing out on the chance for an amazing experience. 
But if you are twenty-five today and not comfortable with computers, you risk being inef¬ 
fective in almost any kind of work you pursue. To begin with, finding a job will be easier if 
you have embraced the computer as a tool. 

Ultimately, the information highway is not for my generation or those before me. It is 
for future generations. The kids who have grown up with PCs in the last decade, and those 
who will grow up with the highway in the next, will push the technology to its limits. • 


! Extract from the Viking book. The Road Ahead, by Bill Gates, ©1995 Bill Gates. 
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After months searching for the 
right piece of agricultural 
software to run her property in 
country Victoria, Primmy Bright 




T he world and indeed Communique 
work in mysterious ways. Each 
month the editorial team works hard 
producing stories demonstrating Microsoft 
technology being put to practical use in the 
homes, small businesses and major corpora¬ 
tions of Australia 

These stories show real-life examples of how Excel, Word and Access can empower people no 
matter what their occupation or inclination. In fact, the story we ran last year on the Dubbo farmer, 
Colin Rutherford, who uses Excel 5.0 to run his sheep farm, so inspired Melbourne-based farmers 
Primmy and Charles Bright they contacted Communique HQ with a request for help. 

Naturally, upon receiving their call our collective news nose sensed a story and we snapped into 
action (well, actually we finished playing Fury 3 , became Supreme Commanders of the Universe, 
potted a few long putts in MS Golf and dive-bombed the Sydney Harbour Bridge with Right 
Simulator - but then, we snapped into action! Honest - EdJ. 

Primmy told us about a property, “Fairfield”, she and her husband own just outside Melbourne, and 
explained how she hoped to develop an applica¬ 
tion which could help her run their farm more 
efficiently. She’d liked what Colin Rutherford 
had done with Excel, and hoped to do the same. 

We provided her with the name of a 
Microsoft Solution Provider, the Melbourne- 
based Infomat. The Brights bought themselves 
Windows 95 and Office Professional 95 and sat 
down with Amy Chua from Infomat to develop 
the perfect farm management system to help 
them track all elements of their small business. 


happened upon a surprisingly 
well written piece in 
Communique about a Dubbo 
farmer. Seconds after reading 
the magnum opus her bin was 
full of agricultural software 
brochures, her heart was light 
and her sights were set on 
developing the perfect farm 
management system 
using Office 95! 












“The great thing is Primmy really didn’t know 
much about Excel when we first started working 
together, but she’s picking it up really fast,” says Amy. 
She adds that while it’s possible to create complex 
applications yourself by attending training or using 
how-to books, “the time-frame the Brights wanted to 
have their application implemented within meant 
they needed assistance”. 

The pair have worked closely over a period of 
weeks to determine what sort of application they 
could develop using Office 95. According to Amy, the 
whole process of developing the farm system using 
Office 95 was greatly helped by Primmy’s strong 
notion of what she wanted to achieve before any 
development work began. 

“Because we were using Visual Basic for Applica¬ 
tions, which comes with Office 95, to integrate data 
between Excel, Access and Word, it was important 
that we understood before we started work how the 
data in the various applications would interact. 

“Primmy is a prime example of someone who 
didn’t know that much about computers but who’s 
picked it up with incredible speed,” says Amy. “She 
would explain what she saw as the final product and 
our role was basically to say: yes, we can do it this 
way. We showed her lots of different alternatives. 
That’s where our skills come into play because we’re 
developing applications all the time and have already 
gone through a lot of trial and error with other 
clients.” 

Wake me when it’s over 

The Brights’ goal was to improve the quality of the 
wool and beef on their farm. To do this they set initial 
goals, which were: 

• To raise the Dry Sheep Equivalent (DSE) - this 
measures the carrying capacity of the land. When 
they purchased the farm in 1993, Fairfield’s DSE 
was 6000. It now stands close to their goal of 
12,000. The DSE for a wether, also known as a 
dry sheep, is 1 per acre. For a cow with a calf at 
foot it’s 13 per acre, while the DSE for a ewe with 
lamb is 1.5. 

• To produce an annual crop of top-quality Angus 
heifers to keep for breeding, and top-quality 
cross-bred heifers and steers and pure-bred 
steers to sell to fattening properties. 

• To improve the annual wool clip in the under 19 
micron range (fine merino). 

• To increase the number of kilograms of wool har¬ 
vested from each animal by breeding increased 



Name of business: 


Fairfield 


Location: 


Between Romsey and Wallan, Victoria 


Type of business: 


Wool and beef production 


Owners: 


Charles and Primmy Bright 


Key business software: 


Office Professional for Windows 95 (main focus on 
Excel 95, Word 95 and Access 95). 


Main benefit: 


By using Microsoft Office for Windows 95, owners 
Charles and Primmy Bright have managed to bring 
together disparate information that allows them to 
manage their farm properly. More importantly, 
however, by being able to analyse and manipulate 
that data easily, they can improve the quality of 


the fine merino wool they produce and the 
standard of the animals they breed. 



Fairfield is more than 3000 acres and is divided 
into 30 paddocks ranging in size from a quarter of 
an acre to approximately 400 usable acres. It is a 
breeding property, as opposed to a fattening 
property. It has 7 Angus bulls, 222 Hereford cows, 
230 Angus heifers and 204 mixed sex calves. 

The sheep, which number approximately 4500, 
produce fine merino wool. 
















STARTING JANUARY ON AUSTRALIA WILL HAVE 



From January 1996 if you’re on the Microsoft Network you’ll also have full 
access to the Internet. There’s no additional charge to surf the Internet and 
you don’t have to buy extra software. All you need is your copy of Windows 
‘95 and the free downloadable Web browser available from the msn. 

Now you can explore all the extra content that the World Wide Web 
provides as well as all your favourite spots on the msn. 

Join up and start exploring a whole new world. 


tSn 

australia 


For more information call Customer Service call (02) 9934 9000 or email australia@msn.com 

January connection applies to Sydney & Melbourne only. All other areas to be connected by April/May 1996 












size into traditionally 
small-framed Merryville 
merino sheep. 


Primmy had already exam¬ 
ined a wide range of agricultur¬ 
al software, which she had initially hoped would do the job. 
However, while she agrees there is excellent software available, 
many applications don’t communicate with each other and many 
are “quite frankly very boring to work with,” she adds. 

“There are many different modules available, such as rainfall 
monitoring software. The problem is the rainfall module we 
might buy probably won’t link to our paddock registry. When 
you develop modules using Office 95 they will speak with each 
other and you can use your data in a number of different ways. 

“Where I see Office 95 being superior is that you have three 
main areas - database, word processor and spreadsheet - all 
talking to each other and I believe you can run any business of 
any size with those three elements. Also Office 95 is colourful 
and exciting to work with.” 


removing noxious 
weeds such as serrat¬ 
ed tussock, and the 
monitoring of crop 
growth.” 

The Brights’ farm 
produces crops for feed only for its flocks of sheep 
and herds of cattle. Primmy plans to link a paddock 
register she currently keeps on Word with Excel, so 
that when the farm undertakes its annual paddock 
fertilisation program she’ll be able to track all 
aspects of paddock management, from dusting 
crops to poisoning weeds. 

“In the past there’s been a tremendous amount 
of paper work keeping track of everything to do 
with the running of the farm. We hope to eliminate 
much of this by transferring our system to Office 
95,” says Primmy. 


Software for all 

Since seeing the original Dubbo farmer article one 
of Primmy’s long-term goals has been to produce a 
complete farm management system using Office 95 
that would be available to farmers across Australia 

“I can see the whole thing being of great value to 
farmers, and it would be very useful in helping 
improve sheep and cattle husbandry across Aus¬ 
tralia I’ve been talking to the Elders Wool Market 
Information Unit in Adelaide and they also feel that 
Microsoft products would 
be the very best vehicle for 
a farm management sys¬ 
tem. It’s all now a question 
of getting the information 
we need from my farm 
manager and putting it into 
Office 95. 

“I’m very excited about 
the project,” she says. 

“This whole idea came 
from the Dubbo farmer 
stray you ran last year!” • 



Pulling together the pieces 

The farm management system being developed by Primmy and 
Amy will consist of four major areas, which are: 

Stock management module - this provides the Brights 
with the ability to easily enter, edit and query all information 
relating to bulls, cows, stud rams, stud ewes, flock rams, flock 
ewes and wethers. This will be broken down into the four main 
types of stock information stored in breeding data, wool infor¬ 
mation, paddock grazing details and other information. 

Paddock management module - this will allow the Brights 
to enter, edit and query information relating to any one of the 30 
paddocks. The module will also include scanned images of the 
paddocks. It will help control pasture improvement (for stock 
feed), monitor the maintenance and condition of the paddocks, 
and monitor the livestock grazing in each paddock. 

The Wool Analysis Module - this will be developed in 
Excel 95 and will provide the Brights with the ability to enter 
“What If?” scenarios relating to the price of wool. It will also be 
flexible enough to help them make decisions based on possible 
price increases or decreases. 

Budgeting module - the farm accounts will continue to be 
produced using Microsoft Money, however a budgeting tool 
attachment will be produced in Excel 95. This will allow the 
Brights to budget for and schedule future expenses, and to 
recognise incoming revenue. 

The Brights are currently using a huge aerial shot of their 
farm, which they plan to put in Excel eventually and link with 
data from the farm’s paddock (Ed’s note: Turn to page 35 for a 
tutorial that’ll show you how easy that is to do!). 

“I plan to be able to bring up aerial shots in Excel so we can 
focus on small areas on the screen. We can then superimpose in 
layers things we want to do, such as fencing, dam construction, 
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EMP-3000 Multi-media Projector 


EPSON 



Brighten your image and lighten your load. 


The image Epson's EMP-3000 projects is 
so bright and sharp, you would never 
guess it came from such a small, 
lightweight, portable unit. 

Epson's EMP-3000 Data/Video Projection 
System weights under 7.7 kgs, and is as 
easy to carry as a briefcase. It fits under 
an airplane seat with room to spare. And 
with brightness up to 250 lumens, it lets 
you deliver a boardroom-quality 
presentation anywhere. 

It has everything you need to run 
computer-based presentations from both 
Windows-based PC's and Macintosh. With 
the handy remote control unit, you can 
switch back and forth between video and 
computer inputs at any time. 

So take your show on the road with the 
EPSON EMP-3000, the lightest and 
brightest in its class. 


Lighter 

Easily portable at 7.7 kgs. Fits 
comfortably under a plane seat. It's 
exceptionally accommodating to all 
transportation means. As easy as 
carrying a briefcase. 

Brighter 

Crisp image up to 250 lumens. 
Projection distance: 4' to 4T feet. 
Image size: 21" to 300" diagonally for 
use in small or large environments. 
Enables you to give a professional- 
quality presentation anywhere. 

PC, Macintosh and video compatible 
Software and cables included for 
Windows™ and Macintosh® systems. 
Video input (for VCRs, camcorders, 
and laser discs) accepts NTSC, PAL, 
or SECAM signals, and internally 
switches automatically. 


Easy to control 

Convenient, back-lit remote control unit 
included. Built-in menu interface for 
quick adjustment of all projector set-up 
variables. 

Universal power supply 

Allows for convenient use in most 

countries with a simple plug adapter. 

Advanced Visuals 
NSW (02)817-5455 
VIC (039)432-8180 









OCEAN 




INDIAN OCEAN 


» Time to pack your bags 
and see some sights as 
Kids' Communique goes 
travelling. Join us on a 
trip around the world with 
Microsoft Encarta World Atlas. 


I magine looking at 
a map with the 
place you live on 
it, then zooming out 
and out until you are 
high above the earth, 
looking at the vast 
blue oceans from 
outer space! 

Well, this is what using 
Microsoft Encarta World 
Atlas, a new CD-ROM for 
ike. The CD- 


Windows 95, 

ROM is a lot smaller than 
the giant books you might've used in the 
library or at home. And as everyone at 
Kids' Communique found out, it’s a lot 
more fun to use! 


Continued on page 2 







Travel the 

world 


Microsoft 
Encarta 
World Atlas 
is available now 
for Windows and 
Windows 95 
ERP $79. 


Whot ore 

different 

countries like 9 

Encarta World Atlas has 
special reports called 
Cultur-grams, where 
you can read about dif¬ 
ferent countries and the 
people who live there 
(Cultur-grams are good 
for assignments)! You'll 
find out lots of great 
info on the population, 
eating habits, clothing, 
religion and even holi¬ 
days in places from 
Albania to Zambia. 


Once you've got your computer going, 
looking up the place where you live is a 
great way to start learning how to use 
Encarta World Atlas. Start by using the 
Locator and rotating the Earth from your space- 
eye-view (you can move the planet in any direc¬ 
tion at all and see it from any angle). If you can't 
remember which continent is which, just zoom 
in and the names on places start to appear! 
Zoom in on Australia and use the compass to 
move around, you'll be amazed at some of the 
places you find, even your home town whether 
you're from Wallerawang in NSW, Yarraden in 
Qld or tiny Mackies Crossing in WA. 

Just like most atlases, Microsoft Encarta 
World Atlas has lots of details like the names of 
mountains, rivers and bays, but there's a lot 
more packed in to help you understand the 
country you're investigating, including family 
portraits (where photographers have spent 
time with families from all over the world and 
taken photographs of their 
daily lives), satellite pho¬ 
tos and music. And if you 
need help there's always Cosmo, < 
a cute little character who's always 
ready to assist. 


'Hogy vagy' means 
'how are you' in 
Hungarian 

The Philippines has 
an estimated popu¬ 
lation of 68.73 mil¬ 
lion people 

A charango is a 
guitar-like instru¬ 
ment popular in 
Bolivia (it's made 
from armadillo 
shells) 


Did • ^ 

you know 9 

You have to be 


You have to be 
over 20 years old 
to vote in Thailand 
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Forget the compass and the road map, we're going travelling 
n a different direction - yes, through time, with Microsoft's Encarta 96 
encyclopaedia. 

The beginning of our journey starts at the cave, where people first lived thou- V s - 

sands of years ago, and finishes looking at some of the history-making events of this 
year. To make this trip we'll be using the timeline in Microsoft's Encarta 96 encyclopaedia. 

A timeline is like a graph of different historical events where these events are plotted at the 
time they occurred. The best thing about timelines is that they allow you to see when things hap¬ 
pened and in which order. You can check out any stop on the Encarta 96 encyclopaedia timeline to 
see info about the different events and periods of history. 

We've got a timeline here on a ribbon with just a few places to see 
on your trip back through time! 


The first hot-air 
balloon was 
flown in 1783 AD. 


The first 
marathon was 
run in 490 BC. 


The wheel was 
invented by the 
Sumerians in 
Mesopotamia between 
3500 and 3000 BC. 



Last shipload of 
convicts transported 
from Britain to 
Australia in 1868. 



Match these- 

XaifiOti-S People can be famou 

is—. ... different reasons T 
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atpy ' a T s 

Mlaal Come on. pu, your W °' 

Adam Ginger Dancing stars 

Juliet Pierre First place 

Marie Romeo Romance and tragedy 

Wi,h b "» ht Vellow ski. 


- -y. 

tve Science discoveries 






















Dolphin skiing works! 

Abandon Ship winner 


Remember in October last year we 
asked if there was anyone who 
could escape from a deserted 
desert island with just a few bits and 
pieces? Well, there's a lot of smart 
Communique kids who'll know just 
what to do next time they get ship¬ 
wrecked, but the best entry came from 
Tanya Fischer (11) of 
Grafton, NSW. Con¬ 
gratulations Tanya, a 
copy of the Microsoft 
Oceans CD-ROM for 
Windows 95 is on its 
way to you now! 
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Want to be a Kids' Communiq 
To enter any of this month's cor 
(they're marked with a "Win" icc 
have to get your entries to us 
March 31. And if you'd like, em 
photo of yourself! 

Send your entries to Kids Com 
94-96 Pacific Highway, St Leona 
2065. Be sure to include your n« 
address and telephone numb 
forget we need to know your r 
dad's Communique number fo 
be eligible to win. 











Find the hidden words to win? 
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ANACONDA 

ANUBIS 

ARCADE 

ARNOLD 

ATLAS 

BASKETBALL 

BASSET 

BEAGLE 

CARLOS 

CREATIVEWRITER 

DANGEROUSCREATURES 


DOGS 

ENCARTA 

FINEARTIST 

GILAMONSTER 

HAUNTEDHOUSE 

IGOR 

JANET 

LIZ 

LORI 

MAGGIE 


Want to win one of the coolest game joysticks 
there is? Well, just find the names and words 
that are hidden away inside this big puzzle 
and the Microsoft Side Winder 3D Pro joystick 
could be yours! Circle the letters of each word you 
find, and when you've found them all (check them off on 
the list), use the left-over letters to spell out a useful sen¬ 
tence or two, as well as some characters from Microsoft 
products. Write the sentence and the names on a sheet of 
paper and send it to Kids' Communique for your chance to 
grab a great Side Winder 3D Pro joystick. Good luck ! 
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MAGIC 

MANCALA 

MCZEE 

MSFRIZZLE 

OCEANS 

PAINTBRUSH 

PJRABBIT 

QUEGG 

RABBITEARS 

RALPHIE 
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RUDYARDKIPLING 

SHARK 

TAD 

TERRIER 

THADDEUSPOLE 

TIGER 

TIM 

WANDA 

WISECRACKERS 
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E ver wanted to 
change the way 
a movie ended? 
Now you can make 
your own 3D animated movies 
ywith the Microsoft 3D Movie Maker on CD- 
ROM for Windows 95. Go to exciting locations, 
boss all the film stars around, scare everyone 
with spooky sound effects and become mega- 
famous- it's easy! 

Before you start making your epic you'll be 
shown around the studio by McZee (you may 
remember this guy from Creative Writer and 
Fine Artist). He'll tell you how to use every tool 


in the studio and help you create movie 
scenes step-by-step! 

You won't need anything more than your 
ideas to create some great 3D animated 
movies with the Microsoft 3D Movie Maker. If 
you are running a little short on inspiration the 
Ideas room will help out! Or you can spend 
some time making movie projects with 
Melanie, a character you'll find in the movie 
studio who's an expert and has lots of tips and 
tricks! 

Choose from a dozen great locations and 
use lots of different camera angles when you 
make your movies - you can mix them around 
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Movie title: 
Starring: 


Movie title: 
Starring: 













































or just stick to one or two set¬ 
tings. Select your actors from 
a convincing cast of weirdos, 
monsters and normal people; 
there's even a knight in shining 
armour! You can instruct them to 
run scared from a house, fall over 
and laugh, or perform a pile of 
other actions. Drop into the props 
department and you'll find cars, an 
ambulance, a coffin, even a hot-air 
balloon! 

All the characters and props you select can 
be positioned into the scene, ready for you to 


hit the play button, 
but it wouldn't 
be complete 
without music l eC °'o( 
and some of 
the great sound 
effects. 

One of the best bits about 
Microsoft 3D Movie Maker 
the sounds it comes with, like 
the car horn beep, the sound of a body 
falling and the creak of a swaying bridge. But if 
you want to create your own sounds and dia¬ 
logue all you'll need is a microphone! 



Movie title: 
Starring: 


Movie title: 
Starring: 
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This month's Toon Joke 'P 
was written by Simone 
Dillon of Watsonia, 

Victoria. You can write 
next month's simply by 
sending your joke to: 
"Toon's Joke" c/o 94-96 
Pacific 


ic Hwy, St Leonards, 
NSW 2065. Don't forget 
to include your name, 
age and Mum's or Dad's 






Let's dean up! 

Next month many of us will be 


scouring suburbs and towns, taking 
part in the seventh annual Clean Up 
Australia Day, so we thought it was 
a good time to call on the person 
behind the initiative. Solo yacht 
racer and the Australian of the Year 
for 1994, Ian Kiernan is this month’s 
squeaky clean Communiqate. 


What was your first encounter w ith 
technology? 

Learning to use the slide rule while 
an apprentice in the building trade. The 
second encounter was much more fun 
which was learning to use the sextant 
and navigate by the stars! 


Who do you let use your PC? 

I’m the only one who uses my laptop 
- except my dog, Max (he’s a suburban 
cattle dog) when he jumps on the key¬ 
board while I’m working. He’s actually 
added a few interesting thoughts over 
the years. 


How, if at all, has technology 
changed the way you work? 

It’s changed me and the way I work 
dramatically and it’s fantastic. I used to 
write in longhand and dictate letters. 

Now I can write my correspondence and 
reports of meetings myself on planes or while waiting around in 
airport lounges. With Clean Up the World I do a lot of travelling 
and it just makes great sense to get the work done at the time 
rather than weeks later. 


in last year’s 50th Sydney to 
Hobart Race. It didn’t work 
any more after that and I had 
quite a few chapters for 
Coming Clean, my biogra¬ 
phy, on it. 


Does your PC have a 
name - what is it? 

No, just thing or the IBM. 


If you had an Internet 
alias what would it be and 
why? 

I think it would be Man¬ 
drake. Every time someone 
asks me to do the impossible 
I always respond: “I’m not 
Mandrake, you know”. 


Been surfing lately? 

Only down waves in Bass Strait on board my boat. 
Although Clean Up the World has just gone on the Web and has 
a home page. 


Describe your happiest techo moment. 

I have just integrated the electronic navigation system on my 
yacht Canon Maris and it worked perfectly in the race we won 
from Sydney to the Gold Coast. 

What was your most miserable moment with your PC? 
When I dropped it in the bilges of my yacht going to Hobart 


What is your most treasured possession? 

I’ve got a few. Number one is my yacht, Maris. Number two 
is my dog, Max - although I tell people I’m his human. These two 
are closely followed by the electronic gadgetry - my PC, elec¬ 
tronic diary and mobile phone, although they’ve all come to grief 
by either falling overboard or into the bilges. • 
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What If We Told You That Aspect 
Delivers Over 30% Of All Microsoft 
Systems Training In Australia... 


HQ Training 



Sydney 

Canberra 


Tel: (02) 
Tel: (06) 











PRODUCT TUTORIAL 


Excel for Windows 95 
has some great new 
features not found in 
previous versions of 
this leading spread¬ 
sheet. Among them is 
a new feature that will 
enable you to enhance 
your presentations and 
to make your data 
meaningful to a wider 
audience. 


Creating the data 

You’re going to enter some data to dis¬ 
play on a map of Australia. 

Q Enter the data shown in Figure 1 
onto a spreadsheet. Make sure that 
the data is entered into the same 
cells as displayed here. We want 
you to misspell Tasmania deliber¬ 
ately. 

PI Now highlight the range A1:C9. 

You’re now ready to create the 
map and display the data 


Excel for 
Windows 95 - 
Using Maps 
in Excel 

By Sue Dyson and Roger McShxme 


In this tutorial you'll learn how to 

0 DISPLAY MAPS ON YOUR SPREADSHEETS 


0 LABEL YOUR MAPS IN 
THE WAY YOU WANT 


0 ADD DATA SYMBOLS TO YOUR MAPS 


0 SHADE YOUR MAPS ACCORDING 
TO YOUR REQUIREMENTS 



A 

B 

C 

1 

State/Territory 

Capital 

Population 

2 

Australian Capital Territory 

Canberra 

304000 

3 

New South Wales 

Sydney 

6000000 

4 

Northern Territory 

Darwin 

190000 

5 

Queensland 

Brisbane 

3300000 

6 

South Australia 

Adelaide 

1450000 

7 

Tasmania 

Hobart 

475000 

8 

Victoria 

Melbourne 

4400000 

9 

Western Australia 

Perth 

1750000 

























COMMUNIQUE 


Creating a map 

Wt Click on the Map button on the 
Standard toolbar or from the Insert 
menu choose Map. 

Notice that the shape of the 
mouse pointer changes to a small 
plus sign. 

VM Drag a rectangle on your work¬ 
sheet to where you want the map 
to be displayed. 

When you let go of the mouse 
button there’s a small delay while 
Excel matches the data in the first 
column against its map data so that 
it can ‘guess’ which map you need 
to display. 

When it gets to Tazmania, 
Excel cannot match it against a 
known state for this country, there¬ 
fore the following window is dis¬ 
played suggesting that it be 
changed to Tasmania. 



El Choose Change. 

A map of Australia is displayed 
and the states are shaded different¬ 
ly to match the values in the popu¬ 
lation column. Notice that the capi¬ 
tal cities aren’t displayed. 

El If the Data Map Control window 
isn’t displayed, click once on the 
Show/Hide Data Map Control 
button. 

Alternatively, from the View 
menu choose Data Map Control. 



The Data Map Control window 
is displayed. You’ll use this later in 
the tutorial. 

Notice that a legend is dis¬ 
played, but it’s not very useful. 

El With the mouse, right-click on the 
legend. 

Notice that a pop-up menu is 
displayed. There are options to 
Hide the legend, Edit the legend 
and to select the Compact option. It 
may be that this option is currently 
selected. 

Q Select the Compact option. 

A fuller legend is now 
displayed. 



Hint: If you see a button with an 
exclamation mark on it appear in 
the top left comer of the map, it 
means that the data from which the 
map was created has been changed 
and needs to be updated. If you 
click on the button, the updating 
will occur. 

Displaying the capital cities 

You’re now going to display the 
capital cities of each state. There’s 
an easy way to display all cities but 
it doesn’t display their names. 


Q Double-click on the map. 

The Map Features window is 
displayed. 
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El Select Australia Major Cities, make 
sure that a tick mark appears in the 
Visible check box and then choose 
OK. 

A black dot appears for each of 
the major cities. A red marker 
appears for the national capital. 
Notice, however, that more than 
just the capital of each state is dis¬ 
played. You’re now going to put 
labels on each of the state and terri¬ 
tory capitals. 


El From the Tools menu choose 
Labeller. 

The Map Labels window is 
displayed. 



Q From the Map Feature to Label 
drop-down list, choose Australia 
Mqjor Cities. 

BH Choose OK. 

The shape of the mouse pointer 
changes to a small + sign. Note that 
the Map Labels button is chosen on 
the toolbar. You can either have the 
Map Label chosen or the Grabber 
or one of the Magnifiers or the 
Pointer. 

Q Now move the pointer over Bris¬ 
bane - it’s one of the two dots in 
Queensland. 

Click to label that city. Notice 
that the label is placed over the top 
of the marker. 

Q Move the pointer over the Brisbane 
label and the shape of the pointer 
changes to include four arrows. 
Drag the label aside until it’s in the 
position you require. 

Q Now repeat the process for each of 
the state and territory capitals. 

Darwin isn’t one of the towns 
that’s automatically marked when 
you choose the Australia Mqjor 
Cities option. 

El On the toolbar, click on the Add 
Text button. 

ITT! Click near Darwin and type the 
name of the city. 

You’ve now labelled this city 
the same as the other cities. But it 
still doesn’t have a marker. 

Creating custom markers 

H From the toolbar choose the Cus¬ 
tom Pin Map button. 

El A window is displayed requesting 
you to enter a name for the custom 
pin map that you’re going to create. 





























El Type in your first name, then 
choose OK. 

The shape of the pointer 
changes to a ‘pin’. 

Q Click where Darwin should appear. 

A symbol is displayed. 

El Click with the right mouse button 
on the symbol that’s just been 
inserted. 

A pop-up menu is displayed. 

B Choose Format. 

A window is displayed showing 
you the symbols that you can 
choose. 

B Choose the same small black rec¬ 
tangle that’s used for the other 
cities. 

B Choose the Font button and change 
the colour of the symbol to black, 
by choosing that colour from the 
Color drop-down list. 

El Choose OK twice and the symbol is 
displayed. 

Creating a template 

Let’s say that you’re often going 
to create a map that has this base 
information on it. Under these cir¬ 
cumstances you can save the map 
as a template. 

Q Right-click on the map with the 
mouse or from the Map menu 
choose Save Map Template. 

A pop-up menu is displayed if 
you click with the right mouse but¬ 
ton. 

B From the pop-up list choose Save 
Map Template. 

The Save Map Template dialog 
box is displayed. 



El Make sure that Australia is dis¬ 
played and that both the Map fea¬ 
tures and View options are selected 
in the Save current group. 

B Choose Save. 

El If you’ve already created a map 
template you’ll be prompted with a 
dialog box asking if you want to 
overwrite the existing template. 



B Choose Yes. 

This will now become the tem¬ 
plate for the next time you create a 
map. 

Controlling the map data 

You’re now going to explore dif¬ 
ferent ways of displaying the data 
on your map. At the moment each 
state is shaded depending on the 
population category it falls into. In 
the examples shown in this tutorial, 
the Northern Territory, Tasmania 
and the ACT are shaded the same 
because they fall into the same pop¬ 
ulation band. 

B Make sure that the Data Map Con¬ 
trol is displayed. 

B Move the mouse pointer over the 
Dot Density format button on the 
left side of this window. 

Notice how the shape of the 
mouse pointer changes to a ‘grab¬ 
ber’. 

El Drag the button onto the Format 
button next to Population. 
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Notice now that the informa¬ 
tion about the population is dis¬ 
played as a pattern of dots with 
areas such as Western Australia 
having a very sparse pattern and 
Victoria having a denser pattern. 


□ Now drag the Category Shading 
button onto the Dot Density button. 

Now each state and territory is 
coloured and the legend shows the 
population value for each. 

Conclusion 

Now you should feel confident 
enough to create your own maps. 
You might, however, like to experi¬ 
ment with the other buttons on the 
toolbar. You might like to zoom in 
on your map with the magnifier 
button, for example. Or you might 
like to use the Grabber button to 
move the map around. 

You can now liven up your pre¬ 
sentations and documents by creat¬ 
ing a map in Excel, selecting it and 
then pasting it into either Power¬ 
Point or Word. 


If map is 
not installed 

The Mapping module isn’t installed 
if you don’t choose the Complete 
option when you’re installing Excel. 
You can check to see if it’s installed 
by clicking on the Map icon on the 
Standard toolbar. 

If the message ‘Map module not 
installed’ is displayed then you should 
run the Excel or Office Setup pro¬ 
gram and reinstall it. 
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Word - Working with 
sections 

DEAR WIZARD 

In long documents divided into several 
sections, continuing the page number¬ 
ing from one section to the next is 
not a problem for me until, within one 
section, I need to break a page into 
two or more continuous sections. 
Although I’ve tried everything, I can’t 
get the page numbers to accurately 
continue in the section which follows 
the page which has two or three sec- 

Another problem I have with sec¬ 
tions relates to printing specified 
pages in a section. I’m currently work¬ 
ing with a document which has one 
page in section 1, 56 pages in section 
2 and six pages in section 3. Page 
numbering starts at I for each section. 

Using the Print dialog box I select, 
for example, to print pages 53 - 56. 
These pages print but so do the six 
pages in section 3. 

To overcome this problem I tried 
selecting the text on the pages I want¬ 
ed to print and selecting the Print 
Selection option. This action resulted 
in only the pages I wanted being print¬ 
ed but the headers and footers were 
omitted. 

Can you solve these mysteries for 

Ulverstone, Tas. 


Z 


Edited by The Wizard 

Ask our very own code sourcer- 
er to wave the wand and bring 
light where there is darkness. 

If you’re bothered by Basic, 
exasperated by Excel or wound 
up by Word, Ask the Wiz. 

Send your problems to: 

The Wiz 
c/o GPO1793 
Hobart 7001 


The Wizard replies: 

The answer to your first question, 
Diane, is to ensure that you set 
page numbering to be continuous 
from one section to the next. 

Let’s say you had a multi-sec¬ 
tioned document and wanted the 
page numbering to be continuous. 
You would do the following: 
ft Make sure the insertion point is in 
the second section of the docu¬ 
ment. 

From the Insert Menu, choose Page 
Numbers. 
ft Choose Format. 

You’ll see the Page Number 
Format dialog box. 



☆ Make sure that Continue from Pre¬ 
vious Section is selected. 

ft Choose OK 

ft Choose Close (This is most impor¬ 
tant. If you choose OK, you’ll insert 
an extra page number in the foot¬ 
er.) 

ft Move the insertion point to the next 
section and repeat the same proce¬ 
dure. 

ft Do the same thing for each section 
in the document. 

Provided you check each sec¬ 
tion methodically, you should be 
able to get exactly the effect you 
want. 

The answer to the second ques¬ 
tion is to specify the page number 
and section number when you 
enter the page range to print. 

In the example you give, you 
would type 53s2-56s2. This says 
print from page 63 in section 2 to 
page 56 in section 2. Using this con¬ 
vention, you should be able to 
select whatever you want. For 
example, to print the last two pages 
in section 2 and the first two pages 
in section 3, you could type 55s2- 
2s3. To print a whole section, just 
type s then the section number (e.g. 
to print section 2, type s2). 

o 

Access 2.0 - General 
Protection Faults 
DEAR WIZARD 

I’m having General Protection Fault 
problems with Microsoft Access ver¬ 
sion 2.0. They occur when I’m in a 
form, in Report view or in Query 
Design view. The type of messages I 
get are: 

MSACCESS caused a General Pro¬ 
tection Fault in module 
MSAJT200.DLL at 0028:236D 
When I have Access and Word 







open at the same time I seem to get 
application errors. 

The messages are: 

MSACCESS caused a General Pro¬ 
tection Fault in module <unknown> at 
IIOII7DF:E3D MSACCESS will close. 

WINWORD caused an illegal 
instruction in module <unknown> 
IIOII7D:792 WINWORD will close. 

When I try to get back into Word, 
the error appears again. 

After these messages appear, it 
throws me out of Access and/or 
Word and I lose any unsaved informa¬ 
tion. I have re-installed Access twice 
on my machine and yet the problem 
still happens. I’ve used ScanDisk, Nor¬ 
ton and Microsoft AntiVirus and no 
problems seem to appear. 

These messages occur two or three 
times a day and sometimes more. It’s 
becoming very frustrating. Please help 

Maurice Mistero, 
South Melbourne, Vic. 

The Wizard replies: 

Your first GP fault, Maurice, is a 
known one. It occurs when you 
create a parameter query that con¬ 
tains a sub-query. You can over¬ 
come it by converting the parame¬ 
ter query to a make-table query and 
then running the query to create a 
new table. Use the new table as the 
record source for the report rather 
than the parameter query. 

Alternatively, obtain the 
Microsoft Access version 2.0 Ser¬ 
vice Pack. This contains the 
Microsoft Jet database engine ver¬ 
sion 2.5. With version 2.5 of the 
Microsoft Jet database engine, the 
problem no longer occurs. 

You can obtain the Microsoft 
Access version 2.0 Service Pack 
from several sources. Ring the 
Microsoft Services Sales Informa¬ 
tion Centre (see the Directory for 
details). If you use CompuServe, 
GO MSL, search for ACCSVC.EXE, 
display the results then download 
the tile. If you use ftp on the Inter¬ 
net, then ftp “ftp.microsoft.com”, 
change to the softlib/msltiles direc¬ 
tory then get ACCSVC.EXE. 

The other problems you men¬ 
tion are harder to track down and 



will require some trial and error on 
your part. It helps, though, to know 
something about the causes of GP 
faults before you begin. They usual¬ 
ly occur when one application or 
Windows component tries to read 
or write to a part of memory that 
hasn’t been allocated to it. If that 
part of memory is already being 
used by another application, its ^ 

code becomes corrupt and a GP 
fault results. They can also occur . 

when parameters are passed 
between applications and the Win¬ 
dows environment. If one of the 
parameters being sent is invalid, it 
may cause the application or Win¬ 
dows component that receives it to 
attempt to execute an invalid 
instruction, resulting in a GP fault. ^t 

This means that GP faults are 
usually caused by the interaction 
of two or more applications. Your 
task is to find out which two. The 
offending application could be, 
for example, a driver or some 
other application that loads auto¬ 
matically. 

Here are some suggestions, 
although before you try them, make 
sure you have a floppy disk with 
your COMMAND.COM, AUTOEX¬ 
EC.BAT, CONFIG.SYS, WIN.INI, 
and SYSTEM.INI files. If your sys- -fr 

tem hangs, you can use this disk to 
start it again. Try the steps one at a 
time. 

(These procedures are only rec¬ 
ommended for experienced Win¬ 
dows 3.x users. They are not 
explained in step-by-step detail. If 
you don’t feel comfortable about 



Maurice Mistero: 
padded up with 
general protection. 


any of them don’t try them! 
Seek help from an experienced 
user). 

If any software is loaded with 
the load= or run= lines in the 
[windows] section of WIN.INI 
put a; in front of them to disable 
them. 

Start Windows again and, if the 
problem disappears, you’ll know 
one of them is the cause. Tty re¬ 
introducing each line, one at a time. 

ft you still have the fault, re¬ 
instate the load= and run= lines 
and continue troubleshooting. 
Ensure that the Program Manager’s 
Startup group is empty. 

Ensure that no screen savers 
(including built-in Windows screen 
savers) are running. 

To do that, in the Control Panel 
window, choose the Desktop icon 
and ensure that the Screen Saver 
Name box is empty. 

Ensure that Windows is not being 
run from a menu program such as 
the MS-DOS Shell. 

Check to see what display driver 
you are using. If it’s something 
other than VGA, make a note of 
what it is so that you can re-install 
it again, then install the VGA dis¬ 
play driver. 

If the problem disappears, 
you’ll know that it’s your third-party 
display driver causing the problem. 

If it doesn’t, re-install your dis¬ 
play driver. 

The installation programs of some 
applications modify the 
SYSTEM.INI file by adding extra 
device drivers. 

Temporarily comment out (by 
placing a; at the start of each line) 
all third-party device drivers to 
ensure that Windows is using a 
minimum configuration. 


39 







COMMUNIQUE 


The statements below are those 
most commonly altered by third- 
party software manufacturers. 
Make sure that your configuration 
doesn’t differ from the default win¬ 
dows configuration shown here: 
SYSTEM.INI 
[boot] 

shell=progman.exe 
system.drv=system. drv 
keyboard. drv=keyboard. drv 
mouse.drv=mouse.drv 
display.drv=vga.drv 
comm.drv=comm.drv 
sound.drv=sound.drv 
If the problem is corrected, 
replace the commented-out lines 
one by one until the problem 
recurs. 

☆ Check for incompatible Terminate 
and Stay Resident (TSR) programs 
or unsupported device drivers in 
your CONFIG.SYS or AUTOEX¬ 
EC.BAT files. 

Temporarily comment out all 
lines relating to device drivers and 
TSRs that aren’t required to start 
your system. These might include 
virus detection programs, disk¬ 
imaging programs, undelete utili¬ 
ties, caching programs, CD-ROM 
drivers, multimedia drivers, termi¬ 
nal-emulation software, and so on. 

The minimum configurations 
for Windows Version 3.0 and 3.1 
are: 

CONFIG.SYS 

AUTOEXEC.BAT 

FILES=50 

C:\DOS\SHARE.EXE /L:500 
/F5100 (Word for Windows 
6.0 only) 

BUFFERS=30 

PATH C:\;C:\DOS;C:\WIN- 
DOWS 

DEVICE=C:\PATH\HIMEM.SYS 
PROMPT $P$G 

STACKS=9,256 (Windows 3.1 

SET TEMP =C:\ 

Be sure NOT to remove the 
device drivers needed for Double¬ 
Space (DBLSPACE.BIN and 
DBSPACE.SYS) if you’re using 
DoubleSpace, or the device drivers 


needed for any other disk compres¬ 
sion utility you might be using. 

There may also be other device 
drivers that are required for your 
system to run. For example, if you 
have any SCSI devices, there’ll be 
SCSI device drivers. If you’re not 
sure what any device driver is for, 
don’t comment it out 

Then re-start your computer. 

Once again, if the problem is 
solved, gradually re-introduce the 
lines you commented out until the 
problem occurs again. 

Beyond this level of diagnosis, 
you get to the point where it may 
be better to call in a computer sys¬ 
tems engineer, preferably someone 
who is Microsoft certified. 

One last suggestion, Maurice. 

If you do get a GP fault, it’s a sure 
sign that your system has become 
unstable. By all means attempt to 
save any unsaved data but, as soon 
as you’ve done that, you should 
close all applications, exit from 
Windows and then start again. 

Project 4-0 - Elapsed 

durations 

DEAR WIZARD 

On some occasions if I have a number 
of tasks on the critical path and I make 
one of these tasks a fixed duration, or 
if I enter a number of elapsed days 
into the lead time field, the two task 
bars representing these tasks change 
colour to display as a non-critical task 
(default colour of blue). Even if I use 
the Gantt Wizard, I can’t get it to dis¬ 
play as critical (which it still is) with¬ 
out reformatting the individual bar. 

In the words of a famous enquiring 
mind, ‘Why is it so?’ 

Thomas Cox, 
Carine, WA 


The Wizard Replies: 

The reason why the taskbars are 
displaying blue is that, strictly 
speaking, the tasks are no longer 
on the critical path. 

Project for Windows (and most 
other project management pack¬ 
ages) treats a task as critical if a 


delay in the task leads to a delay in 
the finish of the project (that is, 
there is no slack in the task). What 
you have done is cause a situation 
to arise where one of the tasks has 
some slack in it. 

You can easily reproduce this 
behaviour in the following way: 

if Make sure that you have set the 
Hours Per Day to be 8 hours and 
the number of Hours Per Week to 
be 40 hours by using the Tools, 
Options, Calendar option. 

☆ Use Tools Change Working Time to 
make sure that you have no holi¬ 
days set for the week 5/2/96 to 
9/2/96. 

"it Set the starting date for your pro¬ 
ject to be 5/2/96 by using File Sum¬ 
mary Info and entering the value in 
the Start Date field. 

if In the Gantt View create two tasks 
called Task 1 and Task 2. 

☆ Set the duration of Task 1 to be 4 
days and the duration of Task 2 to 
be 3 days. 

if Link the two tasks. 

At this stage Task 2 should fin¬ 
ish on 13/2/96. 

it From the View menu choose Table, 
then choose More Tables. 

tit Choose the Entry table, then 
choose the Copy button. 

it Click on the Finish entry, then type 
Critical. Choose OK, then choose 
Apply. 

Drag the divider bar between 
the table and the Gantt chart to the 
right so that you can see the col¬ 
umn called Critical. 

You can now see that Task 1 
and Task 2 are critical because 
there’s the value Yes next to both 
tasks. 

iSr Double-click on Task 2, select the 
Predecessors tab and then enter 
led in the lag field. Choose OK 

Notice now that Task 2 finishes 
on a Wednesday and that Task 1 is 
no longer critical. 

This is because there is now 
slack in Task 1 because it can blow 
out by two days over the weekend. 




m 

Word - Printing 
bold labels 
DEAR WIZARD 

In Word for Windows 6.0, I’m having 
a problem. I wish to print labels and 
I’d like to change the size of the font 
and make it bold. 

I can do this in the envelopes but I 
can’t see a way to do this on a sheet 
of labels. 

Greg Sands, 
Kalgoorlie, WA 


The Wizard replies: 

it Choose the Tools Envelopes and 
Labels command, Greg, then 
choose the Labels tab. 
it Right-click in the Address section 
(or, on the Macintosh, hold down 
Control and click). 
it Choose Font 

it Choose the font size and style you 
want, then choose OK 
it Type up the text you want in the 
label, then print it. 


Windows 95 -Access 
to the desktop 
DEAR WIZARD 

The thing I hate about Windows 95 is 
that while you have applications run¬ 
ning there is no ability to quickly get 
the Desktop where you have your 
shortcuts. I can’t see why this simple 
functionality of Windows 3.11 (the 
Program Manager) was left out of 
Windows 95. The only way to view 
the Desktop is to minimize all your 
running applications. Using the 
Alt+Tab keys allows you to cycle 
through all your running applications 
except the Desktop. 

It’s more annoying to know that 
Office 95 and Norton have a special 
icon just for the purpose of getting to 
the Desktop. 

So does the Wiz have any trick or 
two from the add-on pack? 

Muh/th Masih, 
Fairer, ACT 


The Wizard replies: 

Muhith, the quickest way to mini¬ 
mize all open windows so that you 
can see the Desktop is to right-click 
on the taskbar and then choose 
Minimize All Windows. 

To restore all the minimized 
windows, right-click on the taskbar 
again then choose Undo Minimize 
All. 

4 ? * 

Excel 5.0 and Excel for 
Windows 95 - Changing 
default footers 

DEAR WIZARD 

In Excel 5.0, although I’ve selected 
the date format in Options/Mod¬ 
ule/General as DDMMYY, when I 
include the date code in a Custom 
footer, it prints the date as MMD- 
DYY. 

How can I get the custom footer to 
show DDMMYY? 

Also, I like to use the convention 
for all my footers of File Name on the 
left, Page X of Y in the centre and 
Date and Time on the right. How can 
I change the default footer to this? 

Peter Grose, 
Wembley Downs, WA 

The Wizard replies: 

The answer to the first part of your 
question, Peter, is to change the 
International settings in the Win¬ 
dows Control Panel. 

To do that, in Windows 3.11 
choose the Program Manager then 
locate the Control Panel icon (it’s 
usually in the Main group). Choose 
International and then choose the 
Change button in the Date Format 
section. 

Select the settings you want 
(DMY in both the Short Date For¬ 
mat and the Long Date Format sec¬ 
tion). The dialog box should look 
like this. 



Choose OK twice, then close 
the Control Panel window. 

In Windows 95 click on Start, 
then Settings, then Control Panel. 
Double-click on Regional Settings. 
Make sure the Regional Settings tab 
is selected, then choose English 
(Australian). Choose OK, then 
close the Control Panel. 

For the second problem, you 
need to create an Excel template 
which will, by default, be used to 
base all your new workbooks on. 
it Create a new workbook. 

☆ From the File menu, choose Page 
Setup. 

it Choose the Header/Footer tab. 
it Choose Custom footer. 
it With the insertion point in the Left 
section, click on the Workbook 
icon (the second last one). 
it Click in the Center Section just to 
the right of what is already there. 
Type of, then type a space. Then 
click on the Number of Pages icon 
(the one with two + signs). 

☆ Click in the Right Section, then 
click on the Date button, type a 
space, then click on the Time but¬ 
ton. 

■fr Choose OK, then choose OK again. 
it From the File menu choose the 
Save command, then find the 
XLSTART folder (it will be a subdi¬ 
rectory of the directory where 
Excel is installed). 

(If you’re a Macintosh user, locate 
the Excel Startup Folder (5). In 
Macintosh System 7.0 software or 
greater, this folder is in the Prefer¬ 
ences folder inside the System fold¬ 
er. For Macintosh System 6.0, it’s in 
the System folder.) 

In File Name, type Book (or on the 
Macintosh, type Workbook) and in 
Save File as Type choose Template. 
Then choose OK 
■tfr Close the template. 

Now, all the workbooks you create 
will have this default footer. 

For a more general discussion of 
default headers and footers in Excel 5.0 
and a different example, you can also 
read the October 1995 issue of Tips and 
Techniques. 
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WINDOWS 95 - ADDING A NEW 
ITEM TO THE SEND MENU 

The SendTo menu in Windows 95 
gives you the choice of sending a file 
to a floppy drive, to the Briefcase, or 
to a fax or mail recipient. But you 
can add your own target to this 
menu very easily. This could be 
handy if you want to be able to send 
files to, say, an Archive or Temp 
directory, without having to drag the 


files there. To add a folder to the 
SendTo list, do the following: 

O Open the SendTo folder, which 
you’ll find in the Windows folder (or 
whatever folder you installed Win¬ 
dows 95 in). It should look like this 
example although the exact appear¬ 
ance will vary depending on what 
View option you have selected, the 
folder where Windows 95 is 
installed and what items you already 
have placed in the SendTo folder. 



0 Choose the File menu, choose New, 
then choose Shortcut. 

0 In the Command Line box, type the 
name of the folder you want to be 
able to send files to (for example, 
C:\ARCFflVES). 

O Choose Next. 

0 Type a meaningful name for the 
shortcut (for example, My 
Archives). 

0 Choose Finish. 

There are, of course, other 
methods of creating shortcuts (such 
as dragging folders around or using 
the Copy and Paste Shortcut com¬ 
mands) and these work just as well. 

Next time you open the SendTo 
menu, you’ll see your newly created 
target in the list 

You can also add your printer to 
the SendTo menu by putting a short¬ 
cut to the printer in the SendTo 
menu. 


David Leeding, 
Burwood East, Vic. 


Editors’ Note 

If you’ve not used the SendTo 
menu before, you might be won¬ 
dering how you can put this hint 
into practice once you’ve added 
the new item to your SendTo 
folder. If you right-click on any 
folder or object in Windows 
Explorer or My Computer, or in 


the File Open or File Save As dia¬ 
log box of a Windows 95 product 
such as Word for Windows 95 
you will see a shortcut menu that 
includes the Send To command. 

You can see an example here: 



selected object will be moved to 
that folder. If you choose a print¬ 
er, the selected object will be 
printed. If you choose a floppy 
disk drive, the object will be 
copied to the floppy disk. 

As David says, there are 
many ways to create a shortcut 
in the SendTo folder. One of the 
simplest, and the one we like 
most, is to right-drag the object 
you are creating the shortcut for 
(i.e. drag it while holding down 
the right mouse button) to the 
SendTo folder. When you let go, 
you’ll see a menu like this: 



Choose Create Shortcut(s) 
Here. The shortcut is added to the 
SendTo folder. You can then 
change its name if you want to. 


WORD FOR WINDOWS 95 
AND WORD 6.0 - MOVING ITEMS 
IN A LIST 

When you have a list of items and 
want to move an item up or down 
the list, place your cursor at the 
start of the line you want to move. 
















Then hold down the Alt key and 
the Shift key and use the up and 
down arrow keys to move the item to 
a new spot in the list, without having 
to create a space for the new line. 

This works very well for me 
because I often have a whole page 
of items that need to be in a specific 
order. I find it very quick and effi¬ 
cient as it is only one action. 

Gervais Adolphe, 
West Perth, WA 

Editors’ Note 

There are other ways you can 
re-order items in a list. If you 
like editing using a mouse you 
may prefer to use drag-and-drop 
text editing. For example, to move 
a paragraph, position the mouse 
pointer just outside the left mar¬ 
gin, then double-click to select it. 
Release the mouse button then 
drag the selected paragraph to its 
new location. Because you select¬ 
ed the end of paragraph marker 
as well, when you move the text, 
space will automatically be made 
for it. (This only works if you 
have Drag-And-Drop Text Editing 
selected. To check, choose Tools 
Options and select the Edit tab. 
Make sure that Drag-And-Drop 
Text Editing is ticked.) 

You can also use Word’s Sort 
command to re-order items that 
are in a simple list or in a table. 
For example, type these words, 
pressing Enter after each one so 
that they are all on separate lines: 
the, cat, sat, on, and mat. 

Now select them all and then, 
from the Table menu, choose Sort 
Text. You’ll see a dialog box like 
this: 



Notice that, by default, your 
list will be sorted in Ascending 
order. The Type tells us that the 
list is Text, but you could also 
choose Number or Date, depend¬ 
ing on what type of information 



Gervais Adolphe... eureka! A simple tip that's great 


was selected. 

Choose OK and your list will 
be sorted into alphabetical order. 

If your list is in a table, you 
can specify what column to sort 
on and even specify a second or 
third column to sort if the infor¬ 
mation in the main sort column 
is the same for more than one 
item in the list. The My List Has 
option near the bottom of the dia¬ 
log box allows you to choose 
whether or not the first row in the 
list should be sorted. 

© 

ACCESS 2.0 - PILED-UP PICTURES 
ON A FORM 

You’ve just created a new form that 
will be opened from any one of six 
other forms and you’d like to display 
the same embedded picture on the 
form you open as is on the form 
from which it was opened. 

O In Design view, copy and paste all 
six pictures on the bottom of the 
new form. 

0 Select all the pictures and open the 
Properties sheet, which will be 
headed Multiple selection. 

0 Fill in the Size Mode, Left, Top, 

Width and Height properties you 
want for the displayed picture. 

Watch all the pictures pile up on 
top of one another into the required 
position as you change the Left and 
Top properties. 

o Set the Visible property to be No. 

0 In the macro or code you use to 
open the new form, set the Visible 
property of the control holding the 
correct picture to Yes (macro) or 
True (code). 



But you’ve forgotten just what 
you called each of the picture con¬ 
trols and, when you click on the pic¬ 
ture, you only see the properties for 
the top one. To find the names: 

O In Design View, click on the Code 
Toolbar button (it’s the 8th one from 
the left). 

0 Now click on the toolbar’s left-most 
drop-down arrow (where the word 
(general) appears), then scroll down 
to see all the control names you’ve 
used on the form. 

0 Close the module window. 

If these names mean nothing to 
you because you didn’t get round to 
changing them from Embedded 1 
etc., and you can still only see the 
properties for the top picture, to 
view all the pictures and their prop¬ 
erties one at a time, do the following: 

O Click on the top picture, select its 
Properties sheet, then change the 
Name to something meaningful. 

0 Choose the Format menu, then the 
Send to Back option. Click on the 
form background, then click on the 
new top picture. 

0 Repeat until you have renamed all 
the picture controls. 



ACCESS 2.0 - DISPLAYING READ¬ 
ONLY DATA 

Regarding ‘Access 2.0 - Displaying 
Read-Only Data’, in Hot Tips in the 
October 1995 issue of Communique, 
there’s a more direct way of viewing 
the results of a query in read-only 
mode than the method published. 

A query can be invoked using the 
OpenQueiy action, with the Data 
Mode parameter set to Read Only. 

For example, a command on a 
form can call up a macro which 
runs the OpenQuery action. This 
will run a query, displaying the 
results in Datasheet mode, wdth the 
data being read-only. The Open- 
Query action can, of course, be 
called up from Access Basic using 
the DoCmd statement. 

Paul Hendon 
Toowoomba, Qld 
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USE ABC GRAPHICS SUITE WITH YOUR MICROSOFT'OFFICE SO 
YOU AND YOUR DOCUMENTS WILL BE MORE IMPRESSIVE THAN EVER. 

Designed for use in the "drag and drop" environment of Windows®95, ABC Graphics Suite is the perfect graphics 
extension to Microsoft Office 95. It arms you with market-proven, award-winning applications for diagramming, image 
editing, drawing, 3D text and graphics and media management of over 30,000 clipart images. 

You’ll get the new ”6.0" versions of ABC Flowcharter? Picture Publisher? 

Micrografx Designed and the revolutionary ABC Media Manager" plus Instant 3D? 
it's one of the most cost-effective ways to improve your business. 


ATTENTION COREL USERS: before you upgrade call 02 415 2642 for special offer 



















Offer 


of the month 



Ride on the 


Want to get on-line? Just check out this great 
one-stop step to the Microsoft Network. It’s 
a great package at 20 per cent off for Com¬ 
munique members, and it will have you 
cruising MSN and the Internet (and using e- 
mail too) in no time! 

You don’t need a big dose of burning rub¬ 
ber and smoke to career along the most pop¬ 
ular highway around. But you still need 
speed, which is the latest addition to this 
popular pack from Banksia. 

The Highway One Access pack for MSN 
contains all the bits necessary to getting on¬ 
line with MSN. For starters there’s an 
upgrade to Wmdows 95, with all the soft¬ 
ware you need to access MSN, five hours of 
free time on MSN when you get there and, of 
course, a modem! The Highway One Access 
pack now has a speedy 28.8kbps My Fast 
Modem, especially handy now that MSN has 
changed gear to reach 28.8kbps speed and 
can offer easy access to the Internet. 


Tech Info 

The My Fast Modem is an Australian-manufactured 
external V34 modem that has a transfer rate of 
28.8kbps. Its error correction standard is V.42 and its 
data compression standard is V.42 bis. The My Fast 
Modem is also Plug and Play ready, has a five year 
warranty, and purchasers also receive free lifetime 
support from Banksia. 


• Internet and MSN access 

• 28K modem 

• Windows 95 upgrade 

• 5 hours free online time 


Get 20% off 

Normally this Highway One Pack scoots out the 
door for $779 RRR but Communique members can 
take advantage of a special 20 per cent discount 
That’s just $629 to put you in the driving seat 
Vroooom! Offer valid until February 29. 

For more information contact Banksia on (02) 418 
6033 or fax them on (02) 428 5460. Sydney callers 
can also contact Harris Technology on (02) 957 1142 
or fax them on (02) 957 3345; don’t forget to quote 
your Communique number for the discount! ■ 












II 


Component Software 

& 






Windows 95 


Win a Copy of OfficeBlox 95 Win a Copy of OfficeBlox 95 Win a Copy of OfficeBlox 95 Win a Copy of OfficeBlox 95 

Component Software Comes Of Age 


The world of software development is changing dramati¬ 
cally to meet the needs of increasingly sophisticated users. 
Computer users around the world are demanding to be able 
to create their own customised working environment by 
mixing and matching individually chosen mini applications 
with their existing software to provide exactly 
the right set of tools to do the job. 

Although there will always be the need for com¬ 
plex applications to perform specific tasks, it 
longer necessary or even desirable, for 
example, to run huge word processors just to 
take notes, to run spreadsheets just for simple 
repetitive calculations or to run a database just 
to create basic lists. 

With greater use of the Internet and other on-line services 
as a way of sending and receiving information, it is essen¬ 
tial to keep the size of data and applications to an absolute 
minimum. 


The concept of component software has been around for 
years, but with the arrival of object oriented program¬ 
ming and powerful operating systems like Windows 95 it 
is now a reality. 

Windows 95 provides a perfect platform for the develop¬ 
ment of component software and AlphaBlox 
is leading the charge with its first set of Win¬ 
dows 95 components called OfficeBlox 95. 

AlphaBlox Australia invites you to evalu¬ 
ate OfficeBlox 95. Just fill in the details 
below and send us the form. All Windows 
95 users will receive an evaluation CD (with 
a free copy of NoteBlox) and a complimen¬ 
tary $10 voucher to be used against any 
future purchase of OfficeBlox 95 from participating stores. 
Additionally, all responses received before the 20th of 
February 1996 will go into the draw for one of ten free 
copies of OfficeBlox 95. 



ENTER the Draw to WIN a Free Copy of OfficeBlox 95 


Answer these two questions to be in the draw for one 
of ten copies of the award-winning OfficeBlox 95. 

Ql. Are software components: 

Small, highly functional applications that work 
with existing software 

I~1 Huge, sluggish & unwieldy programs which take 
up valuable memoty 
EH Articles of clothing 
Q2. Do you use Windows 95 ? 

□ Yes 

□ Considering ^5!?!^!!.“ 

□ No 11:04 

\ 0 " iptMi™ >, 

Mail this form to : 

OfficeBlox GiveAway, AlphaBlox Australia, PO Box 4860, Sydney, NSW 2000 or Fax it to : 02 221 2433 


Full Name : _ 
Address : _ 
Suburb : _ 
State : _ 
Tel : _ 
Fax : _ 
Email Address : _ 


I—I Tick Here to receive an Evaluation CD 
with a full copy of NoteBlox for FREE! 


$ RIphdBlox 


Win Win Win Win Win Win Win Win Win Win Win 




























Our connections give you 


more benefits 




Get out the nee- 

11} die and thread! 

StitchCraft is 
back on offer to Commu¬ 
nique members! Stitch- 
Craft is a crafty little pro¬ 
gram designed to take 
care of your cross-stitch, 

tapestry, needlepoint, knitting and rug-hooking designs. It 
lets you create your own designs, and modify and print the 
necessary charts, making short work of the least interest¬ 
ing parts of your tasks and hobbies. 

StitchCraft 2.2 Home Edition can give you more free¬ 
dom in your designs with the updated extra thread types, 
colours, symbols, shortcut keys and new chart-sizing 
capabilities, while the Designer Edition has even more fea¬ 
tures for the professional. 

StitchCraft 2.2 Home Edition is normally priced at $249 
but Communique members can get a special 20% discount 
and pay only $199. The Designer Edition is usually avail¬ 
able for $1199, but with a 20% Communique discount mem¬ 
bers will pay only $960. Offer valid until March 31,1996. 

I For more information contact Crafted Software 
on (047) 57 3136 or fax them on (047) 57 3337. 


Is it Windows 95-able? 

The Windows 95 icon denotes products that are specifically 
designed to take advantage of the Windows 95 architecture 
and features. Communique endeavours to ensure that all 
other products featured will run under Windows 95, unless 
otherwise stated. For further information, please check with 
the suppliers of the product. 




Take a shortcut, 
or six! 


s Shortcuts are the key to saving 

3} keystrokes. That’s why people 
who know them off by heart fly 
through those little everyday commands 
in Word or Excel. Well, now you can learn 
the quickest and most efficient way to do 
anything with your keyboard and Microsoft Office for Windows 95 
with a great little set of handy guides. 

The Shortcuts! Power Pack for Microsoft Office is a collection of 
pocket-sized guides containing the shortcuts that are the best and 
fastest way to use your programs. These handy guides also come 
with plastic templates for each Microsoft Office application which 
neatly fit over your function keys. Plus, you can attach the storage 
container to the side of your monitor for easy reach. 

Normally sold for $29.95, The Shortcuts! Power Pack for 
Microsoft Office is available to Communique members with a dis¬ 
count of 15% at $25.95. Offer valid until March 31,1996. 


For more information contact Step Up Systems 
on (03) 9427 0168 or fax them on (03) 9428 8505. 


Don’t get zapped! 


a Power surges, 

3} sags, blackouts 

~ or spikes can 

create chaos with PCs and net¬ 
works, often responsible for 
problems including mysterious 
hardware malfunctions and lost 
files. But if you thought power problems were just a fact of life you’ll 
be surprised by an Uninterruptable Power System (UPS). 

A UPS is a device that continues to supply your system with suf¬ 
ficient power in the event of a power quality problem. If there’s an 
interruption to your power flow the UPS takes over. If the power 
problem remains, the UPS initiates a careful shutdown sequence, 
ensuring you lose no files or information. There’s a Deltec UPS (with 
a wide range of features) available to suit every system, whether it’s 
a large network or standalone PCs, and there’s software for 
Windows NT, Windows 95 and Windows 3.1. 

Communique members can purchase any model UPS from the 
Deltec PowerRite Plus Series or the Deltec PowerRite Pro A Series 
for a 30% discount. The prices normally range from $335.50 ($275 
before tax) to $3733.20 ($3060 before tax). The 30% discount also 
covers the appropriate software for your system, usually priced at 
$198; members pay only $139. Offer valid until March 31,1996. 

For more information contact Online Control 
on (02) 436 1313 or fax them on (02) 438 1480. 
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COAMJNIQUE 


Are you using the latest 
and best version of your 
software? 


An easier 

way to publi 

Microsoft Publisher CD Deluxe 

3$ Microsoft Publisher CD Deluxe has everything you 

need to design flyers, letterhead and sales info for your 
business, including pre-designed bits and bobs you can use to 
immediately incorporate images and elements into your sales 
materials. 

You’ll be able to choose from more than 1000 items of clip 
art, 100 publication styles and 60 true-type fonts. Then take 
advantage of the 20 new wizards that can help you quickly put 
together documents and publications, and customise your 
efforts with great design effects. 

Microsoft Publisher CD Deluxe also has a great layout check 


sh! 



feature, which will examine your 
documents for layout errors and 
even give you suggestions for solv¬ 
ing layout tight spots. And when it 
comes to fit-and-finish, problems are automatically sewn up, 
including the automatic spacing between letters. 

Your printing worries are lessened also with support for 
basic printing processes now included in Publisher, making spot 
colour and picture recolouring less of a headache! 

Communique members can upgrade to Microsoft 
Publisher CD Deluxe for $79. Non-members can 
upgrade for $89. 


WINDOWS 95 

Part numbers 

relate to 3.5" disks 

unless otherwise shown as: * CD-ROM S 

ave up 

to $50 

Product 

Platform 

Number 

Vernon 

Upgrade 

Communique 

Microsoft Windows 95 

Win 95 

050-052-950A • 

Any version of Windows 3.x 

$159 

$139 

Microsoft Access for Windows 95 
(CCP)~ 6 

Win 95 

077-054-004A 

Any version of Access for Windows 

$169 

$149 

Microsoft Access Developer’s 
Toolkit for Windows 95 

Win 95 

077-754-700A 
077-756-700A • 

Any previous version Access Developer's Toolkit 

$599 

$549 

Microsoft Cinemania 96 

Win 95 

194-056-096A • 

1992 or later 

$39 

$29 

Microsoft Excel for Windows 95 
(CCP)' 2 

Win 95 

065-054-701A 

Any version of Excel for Windows 

$169 

$149 

Microsoft Money for Windows 95 

Win 95 

I05-054-400Z 

105-056-400Z ® 

Any version of Money for Windows 

$15* 

$15* 

Microsoft Office for Windows 95 
Professional Edition (CCP)- 7 

Win 95 

Win 95 

269-054-70IZ 
269-056-70IZ « 

Any version of Office for Windows 
or one of its applications 

$499 

$449 

Microsoft Office for Windows 95 
Standard Edition (CCP)~ 7 

Win 95 

Win 95 1 

021-054-70 IZ 

021-056-70 IZ 

Any version of Office for Windows 
or one of its applications 

$399 

$349 

Microsoft PowerPoint 
for Windows 95 (CCP) '' 

Win 95 

079-054-701A 

Any version of PowerPoint for Windows 

$169 

$149 

Microsoft Project for Windows 95 
(CCP)~ 5 

Win 95 

076-054-701A 

Any version of Project for Windows or MS-DOS 

$229 

$199 

Microsoft Publisher 
for Windows 95 (CCP)-’ 

Win 95 

164-054-30 IZ 

164-056-30IZ « 

Any version of Publisher for Windows 

$89* 

$79* 

Microsoft Schedule* 
for Windows 95 

Win 95 

061-054-700A 

Schedule* 1.0 for Windows 

$99 

$79 

Microsoft Word for Windows 95 
(CCP)' 

Win 95 

059-054-70 IZ 

Any version of Word for Windows or MS-DOS 

$169 

$149 

Microsoft Works for Windows 95 
(CCP)- 3 

Win 95 

070-054-425AA 

Any version of Works for Windows or MS-DOS 

$69* 

$59* 

Microsoft Works for Windows 95 
& Bookshelf 95 (CCP) 3 

Win 95 

070-056-425AA 

Any version of Works for Windows or MS-DOS 

$99* 

$79* 




































Order Form Microso ^ Upgrade Products, 

Membership Subscriptions & Renewals 


Please PRINT your NAME AND ADDRESS details: 


Mr □ Mrs □ Ms □ Miss □ Other_Surname _ 

Given Name _ Company (if applicable) 

Position _ Street Address _ 


Suburb 


Daytime Phone ( ) _ Evening Phone ( )_Fax ( ) _ E-mail _ 

My COMMUNIQUE NUMBER is j ~^ j \ ] | Please leave out the zeros at the front of your membership number. 

□ Please indicate if the above is a new address. 


To ORDER Microsoft UPGRADE PRODUCTS: 

If you need help filling in the foil* 


Quantity* Sub Total 


If you would like to order more than 3 upgrades please make a photocopy of this form. 

* Only Communique members placing order* valued a I more than f100 are exempt from postage & handling. 

An individual Commimigud member is only entitled to upgrade one copy oj each application installed an hiadureemm 

My SIGNATURE verifies that I own a previous version of the 
product(s) which I am upgrading. Please note, only members or 

renewing members are not required to return original diskettes. _ 


Postage & Handling 

$ 9 , 95 * 


Total Upgrades 
$ 


Membership SUBSCRIPTONS: 

I wish to join: 

□ Communique for 2 years @ $90 and receive a free Home title for 

□ Windows® or □ Macintosh®, valued at up to $69, 

□ Communique for 1 year @ $49, 

□ Communique Care for 1 year @ $99, $_ 

OR: 

Membership RENEWALS: 

I wish to renew my Communique membership: 

□ Communique for 2 years @ $90, □ Communique for 1 year @ $49, □ Communique Care for 1 year @ $99, $ 


OR: 

Membership UPGRADES: 

□ I wish to upgrade my current $40 membership to Communique Care; my $59 payment is enclosed. 

AND: 

COMMUNIQUE POWERBASE CD-ROM: 

□ I wish to purchase Communique PowerBase CD-ROM @ $30 plus $9.95 handling and postage; 
my $39.95 payment is enclosed. 

PAYMENT Details: 

I would like to pay by □ Bankcard □ Visa □ Mastercard □ Amex 

□ Diners Club □ Cheque □ Money Order 

Credit Card Number: 


$ 


$ 



TLL 


Expiry Date:_ /_ 


Cardholder’s Name: 


.Cardholder’s Signature: 


Please SEND, FAX or CALL your ORDER through to: 

Reply Paid 263, Microsoft Pty Ltd, PO Box 200 North Ryde NSW 2113 (no stamp required) 

Ph: (02) 870 2111, or 1-800 257 253 (if you’re outside Sydney). Fax: (02) 870 2285 

Please allow 4 weeks for delivery of your order and/or your Communique membership card. Membership available in Australia only. 

This offer may not be used in conjunction with any other offer from Microsoft 


THANK YOU FOR YOUR ORDER 















































Tips&Techniques 


COMMUNIQUE 


COMMUNIQUE 


is Microsoft’s customer program. It offers valuable 


time-savers, information, discounts and help to make your life 


easier and assist you in getting more out of 


computing - it’s our way of making sure you 


get the best that Microsoft has to offer. 


dTIMESAVERS 

Six issues every year of the Tips & Techniques supplement for either 
Windows or Macintosh. This free publication is crammed with hints, 
short cuts, tutorials and program information to help you get more 
out of your software. 

Free use of the HotFax service to get up-to-date information on all 
Microsoft products - exclusive to Communique members. 

Access to Communique Technical News (CTN) via HotFax. Compiled 
at our Seattle headquarters to bring you the latest and hottest news 
and tips from developers and other techo experts. 

Free access to Microsoft Connect - our bulletin board which you 
access via a modem for self-help on all Microsoft products. 

Talk to the people who know your software best. Communicate with 
Microsoft and the Communique editorial team via the 
Communique On-Line Forum. 

A special member price of $30 (plus postage & handling), instead 
of $45, for the new Communique PowerBase CD-ROM, the 

ultimate in technical news. 

Microsoft TechNet is a reference guide designed for technical 
professionals and it’s the leading resource for fast, complete answers 
to the toughest problems on the Microsoft desktop and system 
products. As a Communique member your year’s TechNet subscription is 
only $395. 

The Microsoft Developer Network (MSDN), a membership 
program for the serious software developer or corporate 
development group: 

Level I entitles you to a quarterly Development Library on 
CD-ROM plus bi-monthly Developer Network News. Communique 
members pay only $395 (plus postage & handling) - a saving of 10%. 
Level 2 offers members all the benefits of Level 1 plus the latest 
releases of Microsoft Software Development Kits and Device 
Driver Kits. Communique members pay only $765 (plus postage 
& handling) - a saving of 15%. 

The new Level 3 delivers all the above plus the BackOffice Test 
Platform - a set of CD-ROMS providing BackOffice Server for 
testing and developing purposes. Communique members pay only 
$1,695 (plus postage & handling) instead of $1,795. 

# INFORMATION 

II great monthly issues of Communique magazine with 56 
pages (including the bumper holiday issue) packed with hints, 
features, news, interviews, letters, tips and user stories. 

Self-help with 10% off all Microsoft Press® books at Dymocks, 

Uni Co-Op book shops and selected book resellers. 

If you want to read articles with a more technical bent than the 
magazine’s, Communique On-Line is for you. Log on and 
discover more complex hints and tips, as well as a forum to 
debate the technological issues of the moment. 


# DISCOUNTS 

Keep up to date with the latest software and receive exclusive 
discounts (up to $50) on Microsoft upgrades. 

Master your software with a 20% discount on training from Drake, 
Citidata, Citisoft and ACCS. 

Use Microsoft connections to receive exclusive discounts on other 
products such as hardware and software that complement our own. 
Offers are announced every month in Communique magazine. 
Receive an exclusive $ 100 discount on a subscription to Microsoft 
TechNet - an invaluable reference guide for technical professionals. 
Communique members enjoy exclusive discounts (up to 15%) on all 
three levels of the MSDN membership program. 

#HELP 

Communique members can call an exclusive 1-800 toll free number 
for product support. 

Standard Support comes free. It’s what you ask for if you’ve 
registered your software and you’re having problems installing - 
or you think you’ve encountered a product bug. 

Priority Support is what we’ll ask you to pay for but relax because 
Communique membership entitles you to great savings. Just get on 
the phone and get talking. We’ll try to solve your problem before 
putting down the receiver. 

Choose the support payment option of your choice; 

Support as you need it If you’re a Communique member you 
can buy Desktop Support at $25 per problem solved instead of 
the normal $35 for non-members. 

The convenience of pre-bought support If you’re using 
Desktop Support fairly regularly, save time and money by getting 
a Pack of 6 Support Calls. Communique members are entitled to 
great savings, paying only $130 (instead of the usual $210) for a 
Pack of 6 and only $240 (instead of $420) for a Pack of 12. 
Communique Care and Communique Pro offer even greater 
savings for those who require support more often. 

Professional Support All Communique members have access to 
Professional Support at $100 per problem solved, instead of the 
normal $145 for non-members. Communique Pro - our special 
customer program for advanced arid professional users - offers 
great savings for our more technical users. 

Communique magazine binders protect Communique copies and 
Tips and Techniques. Easy access to your information. Binders 
cost only $15 each plus postage and handling. 

Plus, your personalised membership card identifies you as a 
member of Microsoft Communique, and gives you access to your 
exclusive Communique benefits. 

For more information on the Communique Program and 
benefits call 1-800 817 328 or in Sydney call (02) 870 21 I I. 





APPLICATIONS 

Part number 

relate to 3.5" disks 

unless otherwise shown as: • CD-ROM S 3Ve lip 

to $50 

Product 

Platform 

Number 

Version 

Upgrade 

Communique 

Microsoft Access 2.0 (CCP)~ 6 

Windows 

077-051-208A 

Access 1.0 or l.l 

$169 

$149 

Microsoft Access Developers 
Toolkit 2.0 

Windows 

077-751-200A 

Access Distribution Kit l.l 

$499 

$449 

Microsoft Bookshelf 95 

Windows 

086-052-023 • 

1991,92, 93,94 

$59 

$49 

Microsoft Creative Writer l.l 
disk to CD-ROM conversion 

Windows 

Macintosh 

265-056-I00Z • 

Creative Writer for Windows or Macintosh 
version 1.0 

$25 

$25 

Microsoft Encarta 95 

Macintosh 

I96-088-003A • 

1992 or later 

$79 

$69 

Microsoft Encarta 96 

Windows 

196-056-010A • 

1992 or later 

$59 

$49 

Microsoft Excel 5.0 (CCP)' 2 

Windows 

Macintosh 

065-151-500A 
065-096-688A 

1.0-4.0 

$169 

$149 

Microsoft Fine Artist l.l 
disk to CD-ROM conversion 

Windows 

Macintosh 

266-056-I00Z • 

Fine Artist for Windows or Macintosh 
version 1.0 

$25 

$25 

Microsoft FoxPro 2.6 

Standard Edition 

MS-DOS 

215-895-020 

FoxPro 2.5 

$49 

$49 

Microsoft FoxPro 2.6 

Professional Edition 

MS-DOS 

Macintosh 

2151095-260A 

2151096-260A 

Any Standard Edition of FoxPro 

$499 

$499 

Microsoft FoxPro 2.5 Professional 
to 2.6 Professional for Macintosh 

Macintosh 

2151096-020 

FoxPro for Macintosh Professional 2.5 

$79 

$69 

Microsoft FoxPro 2.5 to 2.6 
Distribution Kit upgrade 

MS-DOS 

215-695-020 

FoxPro Distribution Kit 2.5 

$49 

$49 


Save up to $ 50 on upgrades 


Product 




WWW 

Upgrade 

Price 

Microsoft Mail 3.5 for 

PC Networks Server 

Windows 

068-695ZV350 

MS Mail Server version 2.1 - 3.2, Workgroup Post 
Office Upgrade (from WFW 3.x, Windows NT 3.x, 
and Windows 95), or a Competitive Server. 

$499 

$449 

Microsoft Money 3.0 

Windows 

105-051-300AA 

1.0-2.0 

$19 

$19 

Microsoft Mouse Driver 10.0 

Windows 

I35-095-335BL 

1.0-9.0 

$30 

$20 

Microsoft Access 2.0 upgrade 
for Office for Windows (CCP)~ 7 

Windows 

077-051-208A 

Office for Windows 4.2 Standard Edition 

$169 

$149 

Microsoft Office 4.2 (CCP)' 7 

Windows 

Macintosh 

02I-05I-462AAM 
021-051-463AA<~ b > 
021-096-425AA 

Office 1.0 - 3.0, Word, Excel, PowerPoint or 

Access (see -a), or any version of Works (~b) 

$399 

$349 

Microsoft Office Professional 4.3 
for Windows (CCP) 7 

Windows 

269-051-436AAH9 
! 269-05 l-437AA<- b > 

Office 1.0 - 3.0, Word, Excel, PowerPoint or 

Access (see -a), or any version of Works (~b) 

$499 

$449 

Microsoft PowerPoint 4.0 (CCP)- 4 

Windows 

Macintosh 

079-051-427A 
079-096-405A 

2.0 - 3.0 

$169 

$149 

Microsoft Project 4.0 (CCP)~ 5 

Windows 

Macintosh 

076-051 -120A 
076-096-040A 

1.0- 3.0 

$229 

$199 

Microsoft Publisher 2.0 

Windows 

164-051-200Z 

1.x 

$89 

$79 

Microsoft Publisher for Windows 
Licence Pack" 

Windows 

1644050-200A MLP 

1.x 

$109 

$89 

Microsoft SQL Server 6.0 
forWindows NT 

Win NT 

228-075-600A • 

1.x or 4.x 

$739 

$689 

Microsoft SQL Workstation 6.0 
forWindows NT 

Win NT 

228-875-600A • 

1.x or 4.x 

$369 

$319 
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APPLICATIONS 

Part numbers relate to 3.5" disks unless otherwise shown as: • CD-ROM S3.VO U p 

to $50 

Product 

Platform 

Number 

Version 

Upgrade 

If 

1 

Microsoft Visual FoxPro 3.0 
Standard Edition 

Windows 

215-051 -130A 

215-052-I30A ® 

FoxPro Standard 2.x 

$159 

$139 

Microsoft Visual FoxPro 3.0 
Professional Edition 

Windows 

2151051 -130A 
2I5I052-I30A • 

Any version of FoxPro 2.x 

$449 

$399 

Microsoft Windows NT 
Workstation 3.51 

Win. NT 
Win. NT 

236-074-570A 
236-074-351A 

Windows NT version 3.5 

Windows NT version 3.1 

$79 

$159 

$69 

$139 

Microsoft Word 6.0 for MS-DOS 

Windows 

034-095-600AA 

Word 1.0-5.5 for MS-DOS 

$169 

$149 

Microsoft Word 6.0 (CCP)' 

Windows 

Macintosh 

059-151-112AA 
034-196- I09AA 

Word 1.0 - 2.0 for Windows, 1.0 - 6.0 for MS-DOS 
Word 1.0 - 5.1 for Macintosh 

$169 

$149 

Microsoft Works 3.0 (CCP)- 3 

Windows 

070-051-303AA 
070-052-300A 9 

Works for MS-DOS 1.0 - 3.0 

Works for Windows 2.0 

$69 

$49 

Microsoft Works 4.0 
for Macintosh (CCP)~ 3 

Macintosh 

070-096-400AA 

Works for Mac 1.0-3.0 

$69 

$49 

Microsoft Works 4.0 
& Bookshelf 95 

Macintosh 

0701-088-400Z 

Works for Mac 1.0-3.0 

$99 

$79 

Microsoft Works 

Licence Pack** 

X-platform 

0704055-400A MLP 

Works for MS-DOS 1.0-3.0, 

Works for Windows 2.0 

Works for Mac 1.0-3.0, 

$59 

$49 

Microsoft Works 3.0 for MS-DOS 

MS-DOS 

070-295-300Z 

1.0 - 2.0 for MS-DOS 

$69 

$49 


On products listed in the Communique upgrade page 
Includes Excel S.O, PowerPoint 4.0 and a copy of Word 6.0 for Wi 
Compliance checking: requires previous version of Word. 
Compliance checking: requires previous version of Works. 
Compliance checking: requires previous version of Project. 
Compliance checking: requires any version of an Office applicatior 
Compliance checking: requires previous version of Publisher. 


PRICES SUBJECT TO CHANGE WITHOUT NOTICE 

' ' A Offer valid until March 31, 1996 

* Licence Packs do not contain disks or documentation. 

1 Compliance checking: requires previous version of Excel. 

• Compliance checking: requires previous version of PowerPoint. 
s Compliance checking: requires previous version of Access. 

5 Compliance checking: requires an equivalent competitive product. 


LANGUAGES 

Part numbers relate 

to 3.5" disks unless otherwise shown as: • CD-ROM Save Up 

to $50 

Product 

Part 

Number 

Verrion 

Price ade 

Communique 

Fortran 5.1 

005-045-510A 

1.0 

$119 

$99 

Fortran Powerstation 4.0 

Standard Edition 

250-056-325A 

Any Fortran 

$449 

$399 

Fortran Powerstation 4.0 
Professional Edition 

2501056-325A 

Any Fortran 

$739 

$689 

Macro Assembler 6.1 

016-051-61IA 

1.0 

$129 

$109 

Visual Basic 1.0 for MS-DOS 
Professional Edition 

203-095-I00A 

Quick Basic 1 .x, Basic PDS 1 .x-7.1 

$299 

$269 

Visual Basic 1.0 for MS-DOS 
Standard Edition 

046-095-I00A 

Quick Basic 1 .x, Basic PDS 1 .x-7.1 

$159 

$139 

Visual Basic 4.0 for Windows 95 
& Windows NT Std Edition 

046-051-400A 

Visual Basic for Windows 2.0, 3.0 Standard Edition 

$89 

$79 

Visual Basic 4.0 for Windows 95 
& Windows NT Pro Edition 

203-054-205A 
203-056-205A • 

Visual Basic for Windows 2.0, 3.0 Professional Edition 

$149 

$129 


203-054-205A 
203-056-205A • 

Visual Basic for Windows 2.0, 3.0, 4.0 Standard Edition 

$449 

$419 

Visual Basic 4.0 for Windows 95 & 
Windows NT Enterprise Edition 

2031056-400A • 

Visual Basic for Windows 3.0, 4.0 Professional Edition 

$739 

$689 

Visual C++ 4.0 Subscription 

0482056-060A • 

Microsoft Visual C++ 1 .x, 2.x 

$519 

$469 

Visual C++ 4.0 

0482156-060A • 

Any C/C++ Compiler 

$379 

$329 

Visual Test 

163-056-400A 

Test I.0-3.0 

$299 

$269 

Visual SourceSafe 

324-056-110A 

SourceSafe 1.0-3.x or Delta 1.0 

$159 

$139 














































Are you using the latest 
and best version of your 
software? 


The power 

...of 32-bit 


creation 


Visual Basic 4.0 

Developers, here’s your chance to upgrade all those 
jB) applications you’re planning - instantly! 

The latest version of Visual Basic allows you to create 
32-bit applications especially for use with Windows 95, 
giving you the freedom of developing for Windows 3.1 
and Windows NT as well as creating certified Windows 
95 compatible applications. 

Visual Basic 4.0 has some pretty intuitive enhancements and 
new features, including full OLE technology support, better data 
access, new data-based controls and improved IDE function. 
And you’ll be able to use Visual Basic 4.0 to migrate from Visual 
Basic 3.0 apps to Windows 95 and Windows NT seamlessly! 

Drag and drop is also available to developers using this ver¬ 
sion of Visual Basic, so selecting a file from the explorer and 
dropping it into the project window will make developing a 



Visual Basic 


Professional Edition 


breeze! Plus you’ll be able to 
use the object browser in Visu¬ 
al Basic 4.0 to view objects by 
class, properties and descrip¬ 
tions, and take advantage of the new version of the Jet database 
the software uses. 

Besides the Standard and Professional editions you have 
had to choose from, Visual Basic 4.0 will also be available in a 
version especially created for corporate developers, called the 
Enterprise Edition. If you want to create applications that are 
enterprise-wide or mission-critical, this edition is the right one 
for you, even if you are dealing with a three-tiered client-server 
environment 

Visual Basic 4.0 is available now. See the 
upgrade table on page 50 for details. 


Swap and Save up to *50 

product thanks to our competitive Trade-Ups. Simply find if your current product qualifies to be traded up and note the price. 
Then fill in the upgrade order form and send it with all of your original disks from your current product. It’s so very easy. 


Product 

Platform 

Number 

Version 

Prke“ de 

^ommumque 

Microsoft Excel S.O 

Macintosh 

065-096-690A 

Upgrade from any competitive spreadsheet 
with an RRP greater than $400. 

$169 

$149 

Microsoft Office 4.2 

Macintosh 

| 021-096-420AA 

Upgrade from any competitive word-processing, 
business graphics, spreadsheet package with an RRP 
greater than $400, or any version of ClarisWorks. 

$399 

$349 

Microsoft PowerPoint 4.0 

Macintosh 

079-096-400A 

Upgrade from any business graphics package 
with RRP greater than $400. 

$169 

$149 

Microsoft Project 4.0 

Macintosh 

076-096-400A 

Upgrade from any competitive project management 
package with an RRP greater than $400. 

$229 

$199 

Microsoft Publisher 2.0 

Windows 

164-051-200Z 

Upgrade from any competitive desktop publishing 
package with an RRP greater than $ 100. 

$89 

$79 

Microsoft Word 6.0 

Macintosh 

MS-DOS 

034-196-110AA 
034-095-600AA 

Upgrade from any competitive word-processing 
package with an RRP greater than $400. 

$169 

$149 

Microsoft Works 4.0 

Macintosh 

070-096-400AA 

Upgrade from any competitive Macintosh integrated 
package with an RRP greater than $ 100. 

$69 

$59 

Microsoft Access (CCP)- 8 

Win 95 

077-054-004A 

Upgrade from any database package. 

$I69 A 

$149 

Microsoft Excel (CCP)' 8 

Win 95 

065-054-701A 

Upgrade from any spreadsheet package. 

$I69 A 

$149 

Microsoft Office 

Professional Edition (CCP)' 8 

Win 95 

269-054-70IZ 
269-056-70IZ 

Upgrade from any spreadsheet, word-processor, 
database or business graphics package. 

$499 A 

$449 

Microsoft Office 

Standard Edition (CCP)' 8 

Win 95 

021-054-70IZ 

021-056-70IZ • 

Upgrade from any spreadsheet, word-processor, 
database or business graphics package. 

$399 A 

$349 

Microsoft PowerPoint (CCP)' 8 

Win 95 

079-054-701A 

Upgrade from any business graphics package. 

$I69 A 

$149 

Microsoft Project (CCP)~ 8 

Win 95 

076-054-701A 

Upgrade from any project management package. 

$229 A 

$199 

Microsoft Word (CCP)' 8 

Win 95 

059-054-70 IZ 

Upgrade from any word-processing package. 

$I69 A 

$149 

Microsoft Works (CCP) 8 

Win 95 

070-054-425AA 

Upgrade from any intergrated package. 

$69 

$49 
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Experience the thrill of a successful worldwide tour. Interact with the Stones, 
see them perform on stage, experience the action behind the scenes, enjoy the 
music. Available now for your computer on CD-ROM at just $89.95 (R.R.P.). 
HARVEY NORMAN COMPUTER STORES, GRACE BROS, MYER STORES, HMV MUSIC STORES, 
BRASHES, BIG W, BLOCKBUSTER MUSIC, SELECTED DYMOCKS AND CHANDLERS STORES. 
NSW: THE GAMES WIZARDS, MULTIMEDIA UNIVERSE 

VIC: COMPUTERS CLICK HERE, PACIFIC MICROLAB, STANDARD COMPUTERS, OZZIE DISCCOUNT SOFTWARE. 
OLD: GAMES R US, MR TOYS, SOFTWARE TO-DAY. 

SA: JOHN MARTINS, RADIO RENTALS, HARRIS SCARFE, SOFTWARE SUPERMARKET. 

WA: HEADLAM COMPUTERS, CYBERSTORM, COMPUTER EXPO. 

ALSO FROM ALL LEADING COMPUTER AND MUSIC STORES ACROSS AUSTRALIA & NEW ZEALAND 


ALSO AVAILABLE: 

THE BRAND NEW ROLLING STONES 
ENHANCED CD ALBUM .... 

STRIPPED 




DIRECTORY 


MICROSOFT 
SERVICES SALES 
INFORMATION 
CENTRE 


The following numbers are for 
Communique members only. 
Others can call (02) 870 2100. 
9.00am - 5.00pm (EST) 
Call (02) 870 2111 
Or for those outside 
Sydney 1-800 257 253 
The Sales Information Centre 
provides pre-sales product 
information, upgrade order 
services, and answers 
Communique enquiries and 
general enquiries. 


PRODUCT SUPPORT 


Product Support Services 
provides post-sales technical help 
in two categories. Please have 
your Communique number and 
PIN ready when you call. 

STANDARD SUPPORT 
-NO CHARGE 
8.00am - 8.00pm 
Monday - Friday (EST) 
Call (02) 870 21 13 
(Sydney area) 
or 1-800 817 328 
(outside Sydney) 

If you have trouble installing 
Microsoft software (this does not 
apply to Business Systems prod¬ 
ucts), or if you believe you’ve 
encountered a fault, then Standard 
Support is what you need. As a 
Communique member, you get 
direct access to our Support 
Analysts, who will do their best to 
solve your problem. This service 
is free of charge (except for the 
cost of the call). 

The info on these pages 
changes each month. If you 
can’t find something please 
check your back issues. 


PRIORITY SUPPORT 
8.00am - 8.00pm 
Monday - Friday (EST) 
Call (02) 870 2133 
(Sydney area) 
or 1-800 808 532 
(outside Sydney) 

If you would like assistance with 
how to use specific features of 
Microsoft software, then Priority 
Support can help. As a 
Communique member, you get 
priority access to our Support 
Analysts, who will do their best to 
assist you. This service is charge¬ 
able. Rates vary according to your 
Communique membership level 
and the category of the product 
for which you want help (see the 
description of Desktop and 
Professional products categories 
below). You must possess a valid 
Priority Support contract before a 
Support Analyst can handle your 
problem. 

DESKTOP & PROFES¬ 
SIONAL SUPPORT 

Which support is right for you? 
Microsoft products attract 
different support charges depend¬ 
ing on their category. 

The Desktop category includes 
all applications, non-server operat¬ 
ing systems, and hardware - 
products typically used by individu¬ 
als for their own purposes. 
Desktop products include Word, 
Excel, Office, PowerPoint, 
Publisher, Project, Access, all Mail 
client products, all Home products 
(including Works, Money, Kids, 
Flight Simulator, all Multimedia 
titles, and all games), Windows, 
Windows for Workgroups, MS- 
DOS, the non-server components 
of all versions of Windows NT, 
and all hardware products (includ¬ 
ing the Microsoft Mouse and 
Windows Sound System). 


The Professional category 
includes all software development 
tools, networking, and systems 
products - products typically used 
by application developers and/or 
computing professionals to create 
software solutions. Professional 
products include all programming 
languages, all Microsoft SDKs and 
APIs, all other development tools 
(including Delta and the Microsoft 
Source Profiler), all Fox products 
(including FoxPro and FoxBase), 
SQL Server, Lan Manager, all non¬ 
client Messaging products, all 
Gateways, and the server compo¬ 
nents of Windows NT Advanced 
Server/Windows NT Server. 

CONNECT 
BULLETIN BOARD 

Call 24 hours, 7 days a 
week (02) 878 5200. 

Microsoft’s self-help bulletin 
board, covers the range of 
Microsoft Desktop and 
Professional products, and lets you 
browse at leisure and download 
over a modem the information 
you need as you need it. This 
service is free of charge (except 
for the cost of the call). 


MICROSOFT 

TECHNET 


Microsoft TechNet is designed 
for technical professionals who 
support and train users, adminis¬ 
ter databases or networks, 
integrate products and platforms, 
or evaluate and specify new 
products and solutions. Microsoft 
TechNet is the leading resource 
for fast, complete answers to 
technical questions on Microsoft 
desktop and system products. 
Updated monthly on CD-ROM, it 
provides the most complete 
collection of technical information 
on Microsoft products anywhere. 


Special subscription discounts are 
available to Communique Care 
and Communique Pro members. 

For more details phone: 
(02)870 2111 or 1-800 257 253 
outside Sydney. 


TRAINING 


Microsoft Institute of 
Advanced Software 
Technology 

Hands-on technical courses to 
help programmers take full 
advantage of the latest Microsoft 
systems software. 

9.00am - 5.00pm EST. Telephone 
(02) 870 2250 or fax (02) 870 2255. 

Microsoft Solution 
Providers Authorized 
Technical Education 
Centers 

♦ Alpha West Pty Ltd - Perth (09) 
481 4140 ♦ Aspect Computing - 
Sydney (02) 957 3188 Melbourne 
(03) 9818 0604 Adelaide (08) 379 
0466 Canberra (06) 247 7677 

♦ Auldhouse Computer Services - 
Chatswood (02) 415 3955 
Melbourne (03) 9804 5648 Brisbane 
I -800 067 799 ♦ Citidata - Sydney 
(02) 906 1935 4 Com Tech Com¬ 
munications Pty Ltd - Sydney (02) 
317 3119 Melbourne (03) 9696 0770 
Brisbane (07) 221 2444 Perth (09) 
322 5605 Adelaide (08) 271 8600 
Canberra (06) 257 7695 

♦ Datamatic - Sydney I -800 027 
203 North Adelaide (08) 239 1113 

♦ Digital Learning Services - Sydney 
(02) 223 4860 Melbourne (03) 9275 
3333 4 Dialog Pty Ltd - Brisbane 
(07) 368 2011 4 Educom - 
Melbourne (03) 9670 0388 Sydney 
(02) 957 1633 ♦ Hunter Institute of 
Technology - Newcastle (049) 237 
404 ♦ Imageword - Canberra (06) 
257 5045 4 InfoMat - Melbourne 
(03) 9888 6399 4 The Training 
Group of Newcastle - Newcastle 
(049) 672 777 4 The Quill Consult¬ 
ancy - Hobart (002) 238 277 









COMMUNIQUE 
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Microsoft Authorized 
Apple Macintosh 
Training Centers 

♦ Apple Centre - Alice Springs 
(089) 529 300 Apple Centre - 
Darwin (089) 430 649 ♦ Random 
Access WA - Perth (09) 278 1000 

♦ Choice Systems - North Sydney 
(02) 957 4314 ♦ CPM&S Group - 
Norwood (08) 362 4949 ♦ Forrest 
Training - Sydney (02) 262 2284 

♦ Logical Solutions Training Centre 

- Sydney (02) 367 8505 Deakin (06) 
283 3244 South Melbourne (03) 
9696 5608 Spring Hill (07) 832 3999 

♦ The Quill Consultancy - Hobart 
(002) 238 277 ♦ The Training 
Group NSW - Waratah (049) 672 
777 

Microsoft Solution 
Providers Authorized 
Training Centers 

ACT - ♦ Citidata - Deakin (06) 

285 3902 ♦ Drake Training - 
Canberra (06) 249 7366 ♦ Fern- 
tree Computers - Canberra (06) 

248 8488 ♦ ImageWord - Campbell 
(06) 257 5045 ♦ MTE - Canberra 
(06) 247 6333 ♦ Wizard Computer 
Training - Canberra (06) 275 0730 
NSW - 4- ACCS Australian Centre 
for Computer Science - North 
Sydney (02) 957 4244 ♦ Applied 
Functional Training - St Leonards 
(02) 906 3773 ♦ Aspect Computing 
-North Sydney (02) 957 3188 

♦ Bolster Fahey - Sydney (02) 264 
2203 North Sydney (02) 954 5755 

♦ Citidata - St Leonards (02) 906 
1935 ♦ Drake Training - Sydney 
(02) 262 3900 North Sydney (02) 
929 0767 Parramatta (02) 891 1022 
Newcastle (049) 29 4755 ♦ Educom 

- North Sydney (02) 957 5833 

♦ Femtree Computers - Sydney (02) 
931 1600 ♦ Forrest Training - 
Sydney (02) 262 2284 ♦ ICOM 
Solutions - Sydney (02) 261 2499 
Parramatta (02) 891 4277 

♦ Integrated Business - Sydney (02) 
233 4000 Caringbah (02) 526 2455 

♦ InTouch Consultancy - Campbell- 


town (046) 250 986 ♦ MTE - 
Sydney (02) 261 5555 Parramatta 
(02) 891 3344 ♦ Network Logic - 
Sydney (02) 233 7500 ♦Poliak 
Partners - Sydney 1-800 227 440 
Parramatta (02) 687 1977 ♦ The 
Training Group - Newcastle (049) 

67 2777 ♦ Training and Support- 
North Sydney (02) 956 6366 
Parramatta (02) 893 9000 
SA - ♦ Aspect Computing - 
Adelaide (08) 379 0466 ♦ CitiSoft - 
Parkside (08) 373 5000 

♦ Computer Management Centre - 
Adelaide (08) 223 0600 ♦ CPM&S 
Group - Norwood (08) 362 4949 

♦ Drake Training - Adelaide (08) 

212 2525 ♦ Ferntree Computers - 
Eastwood (08) 373 0454 ♦ MTE - 
Adelaide (08) 231 3048 ♦ Poliak 
Partners - Adelaide (08) 231 0662 

♦ Protech - Adelaide (08) 231 4066 

♦ The Learning Laboratory - Kent 
Town (08) 362 4211 

Qld - ♦ ACE Training - Brisbane 
(07) 236 2434 ♦ Drake Training - 
Brisbane (07) 3229 3827 ♦ Ferntree 
Computers - Milton (07) 236 1114 

♦ Insight Training - Spring Hill (07) 
839 8244 ♦ MTE - Brisbane (07) 

221 3611 ♦ Technisyst - Brisbane 
(07)229 3150 

Vic - ♦ Business Resolutions - 
Melbourne (03) 9650 4644 

♦ Computelec Australia - Seaford 
(03) 9786 7177 ♦ Drake Training - 
Melbourne (03) 9245 0444 

♦ Educom - Melbourne (03) 9670 
0388 ♦ Ferntree Computers - 
Melbourne (03) 9622 8000 

♦ Franklin Collins - Melbourne (03) 
9600 1577 ♦ Infomat Australia - 
Canterbury (03) 9888 6399 ♦ MTE 
Melbourne - (03) 9629 5811 ♦ Ong 
Training - Melbourne (03) 9529 
8522 ♦ Poliak Partners - Melbourne 
(03) 9629 2977 ♦ Reflex Computer 
Services - Hawthorn (03) 9810 4545 

♦ Technisearch Ltd - Melbourne 
(03)9660 5100 

WA - ♦ AlphaWest Pty Ltd - West 
Perth (09) 481 4140 ♦ Australian 
Training Institutes - West Perth (09) 


322 6150 ♦ Drake Training - Perth 
(09)321 2600 ♦Ferntree 
Computers - West Perth (09) 322 
2730 ♦ MTE - Perth (09) 324 1142 
Tas - ♦ NDA Computing - Hobart 
(002) 242 660 Launceston (003) 344 
910 ♦ The Quill Consultancy - 
Hobart (002) 238 277 


USER GROUPS 


ACT - ♦ LAN Manager User 
Group - Canberra (06) 267 6159 

♦ PC Users Group - Canberra (06) 
239 6511 

NSW - ♦ Apple and Macintosh 
Users Groups - Sydney (02) 

476 5792 ♦ Australian Windows 
Networking User Group - Sydney 
(02) 390 6299 ♦ C Languages Users 
& Enthusiasts Society (CLUES) - 
Sydney (018) 614 227 ♦ Central 
Coast PC User Group - (043) 322 
800 ♦ Club Mac Inc - Sydney (02) 
552 4126 or (043) 293 192 ♦ Fox 
User Group - Sydney (02) 746 9500 

♦ Programming S.I.G. (SPCUG) - 
Sydney (02) 599 1919 ♦ Microsoft 
Access User Group (Advanced) 
Sydney (02) 451 4348 - Microsoft 
Access User Group - Parramatta 
(02) 891 1022 - Nth Sydney (02) 

929 0100 - Microsoft SQL Server 
User Group (02) 888 9900 - Sydney 
BackOffice User Group, email: 
“ptybsd@microsoft.com” - Sydney 
Windows User Group (Excel and 
Word) (02) 415 2420 - Sydney PC 
Users Group - Main Meeting and 
Windows SIG (02) 972 2133 - 
Sydney PC User Group - Visual 
Basic SIG (02) 873 3700 - Visual 
Basic Users Group (02) 877 7225 
Vic - ♦ Access (Database) S.I.G. 
Melbourne - Melbourne (03) 9 

883 4382 ♦ FoxPro: The Melbourne 
Developer’s network - Melbourne 
(03) 9623 7668 ♦ Melbourne 
Access Users Group (03) 9727 
3877 ♦ Melbourne PC User 
Groups (03) 9699 6222 ♦ Microsoft 
Office Users Group 131 983 

♦ Retired and Interested Persons 


Melbourne (03) 9803 6229 

♦ Victorian Mac Users Group - 
Melbourne (03) 9654 7322 ♦ Visual 
Basic Users Group (03) 9878 3451 
Qld - ♦ Apple-Q Inc - Brisbane 
(07) 878 2834 (after 7pm) 

♦ Brisbane Access Users Group 
(07) 300 9999 ♦ Brisbug PC Users 
Group Inc (07) 201 5005 ♦ Logan 
City PC User Group - Qld (07) 208 
2332 ♦ Pine Rivers IBM Compatible 
Computer Club (07) 881 1553 

♦ Sunshine Coast Computer Users 
Group (074) 91 4680 ♦ Visual Basic 
Users Group (07) 835 5610 

♦ Windows Pacific (formerly 
Brisbane Windows User Group) 
(07)899 1956 

WA - ♦ Computer Club of WA 
[Inc] (09) 332 6374 ♦ Perth FoxPro 
User Group (09) 306 4847 ♦ Perth 
PC User Group (09) 328 3328 

♦ Perth Windows User Group 
(09) 386 6677 

SA - ♦ Adelaide Access for Users 
Group (08) 287 1470 ♦ Adelaide 
PC Users Group (08) 479 219 

♦ Adelaide Micro Users Group 
Incorporated (08) 384 3027 

♦ South Australian PC Users 
Group (08) 341 9151 ♦ Visual Basic 
Users Group (08) 223 7932 

TAS - ♦ The Hobart Computer 
Users Group (002) 251 280 


AUTHORISED 
SUPPORT CENTRES 


Microsoft Authorised Support 
Centres offer a range of support 
services, including on-site support, 
help desk services and mission- 
critical support for all phases of 
planning, implementing and 
maintaining a client-server system. 
♦ AT&T Global Information 
Solutions 1-800 678 666 ♦ Digital 
Equipment Corporation - (02) 561 

If any details listed here are 
incorrect, please write to: 
Communique Magazine 
94-96 Pacific Highway, 

St Leonards, NSW 2066 
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5999 or outside Sydney 1-800-657 
542 ♦ Wang Australia - 13 2666 


THE MICROSOFT 
FEEDBACK LINE 


If you’ve ever wanted to get 
something off your chest the 
Microsoft Feedback Line is a 
recorded message service that 
allows you to leave comments and 
feedback on the Communique 
program and services. The service 
is available 24 hours a day, 7 days a 
week. Your comments are record¬ 
ed and channelled appropriately. 
An option is available for you to 
request Microsoft follow-up. 
However, if the matter is urgent 
we suggest you phone the 
Microsoft Sales Information 
Centre directly. 

Feedback Line phone number: 
(03) 9414 5214 or 1-800 654 100 if 
outside Melbourne. 


MICROSOFT 

DEVELOPER 

NETWORK 


The Microsoft Developer 
Network is a membership pro¬ 
gram that delivers complete, up- 
to-date information on Microsoft 
development technology. The 
Development Library, a quarterly 
CD, is the official vehicle for all 
the technical information neces¬ 
sary to program for Windows. 
The Development Platform is 
Microsoft’s distribution mecha¬ 
nism for software development 
kits and device driver kits. 
Microsoft Developer Network 
Subscribers can have exclusive 
access to a support package for 
developer products at special 
discounts. Special discounts on 
membership are available to 
Communique Care and 
Communique Pro members. 

For more details phone: 
(02)870 2111 or 1-800 257 253 
outside Sydney. 


SOLUTION 

PROVIDERS 


Microsoft Solution Providers 
are a network of highly skilled 
professionals who can implement 
and support the very latest tech¬ 
nology. Their staff have a reliable 
set of technical skills and specialise 
in the building of complex solu¬ 
tions to help organisations. 

ACT - ♦ Aspect Computing 
(06) 247 7677 4 Attachmate 
Australia (06) 247 2144 

♦ Australian Technology Resources 
(06) 251 1100 ♦ CP Consulting (06) 
283 6777 ♦ Ferntree Computer 
Corporation (06) 248 8488 

♦ ImageWord (06) 257 5045 

♦ Praxa (06) 257 5666 ♦ Protech 
Australia (06) 285 1900 ♦ pTizan 
Computer Services (06) 255 2187 

♦ Select Computer Technology 
(06)241 5633 ♦ Softlaw 
Corporation (06) 242 1982 

♦ The Software Group (Aust) 

(06) 282 7022 4 Unisys Australia 
(06) 274 3544 

NSW - 4 Access I.T. Asia Pacific 
(02) 9954 3554 ♦ Aspect 
Computing (02) 9957 3188 ♦ AT&T 
Global Information Solutions 
(Australia) (02) 9964 8111 

♦ Attachmate Australia (02) 9975 

7188 ♦ Axiom Information Systems 
(02) 9957 6299 4 Business 
Computers of Australia Pty Ltd (02) 
9906 3611 ♦ Clear Technology Pty 
Limited (02) 310 3077 

♦ Computerland Bankstown (02) 
709 5366 4 Connections (TSIP) Pty 
Ltd (02) 552 3088 ♦ CP Consulting 
(02) 428 7111 4 Cray 
Communications (02) 9928 0000 

♦ Digital Equipment Corporation 
(Australia) (02) 561 5252 ♦ Eden 
Technology (02) 241 3122 

♦ Educom Australia (02) 9957 5833 

♦ Equus Consulting (02) 261 4567 

♦ Ferntree Computer Corporation 
(02)9931 1600 ♦Fusion 
Technology (02) 9955 7044 

♦ Future Technologies (02) 299 

1400 ♦ GEC Alsthom IT (02) 415 


0500 (02)417 8635 ♦Genius 
Systems Pty Limited (02) 418 4077 

♦ Intergraph Corporation (02) 888 
9900 ♦ Ipex Information 
Technology Group (02) 209 6666 

♦ JNA Network Services (02) 417 
6177 ♦ Lanrex Consulting Services 
Pty Ltd (02) 416 1100 ♦ Metquip 
Systems (02) 805 0311 ♦ Network 
Systems Technology (02) 499 2900 

♦ NT Solutions (02) 212 3999 

♦ Peterborough Software (02) 9975 
7277 ♦ Platinum Software (Aust) 
(02) 9956 6166 ♦ PM2 Systems (02) 
9956 8222 ♦ PowerLAN 
Technologies (02) 418 3600 ♦ Praxa 
(02) 9957 5607 ♦ Siemens Nixdorf 
Information Systems (02) 430 2100 

♦ Simply International (02) 9959 
4555 ♦ Sloane Duff & Associates 
(02)211 1477 ♦South Point 

(02) 9954 0277 ♦ Starcom Business 
Systems (02) 882 0000 ♦ State 
Computer Supplies (02) 9957 1115 

♦ Sysygy Computer Networks (02) 
9911 7727 ♦ Tardis Pty Ltd (02) 

807 1777 ♦ TR Hall & Associates 
(02) 264 5300 ♦ Unisys Australia 
(02) 931 6666 ♦ WANG Australia 
(02)847 7100 

NT - ♦ Digital Equipment 
Corporation (089) 463 000 
QLD - ♦ Data #3 Business 
Systems (07) 3371 8088 ♦ Ferntree 
Computer Corporation (07) 3236 
1114 ♦ Ipex Information 
Technology Group (07) 3406 5800 

♦ Praxa (07) 3369 8100 ♦ Sunrise 
Computer Systems (07) 3368 3338 

♦ Technology One (07) 3870 2044 

♦ Unisys (07) 3361 1888 

SA - ♦ Applied Micro Systems 
(Australia) (08) 304 1700 ♦ Aspect 
Computing (08) 379 0466 

♦ Computer Management Centre 
(08) 223 0600 ♦ CPM&S (08) 362 
4949 ♦ Ferntree Computer 
Corporation (08) 373 0454 ♦ Ipex 
Information Technology Group (08) 
379 6911 ♦ Lodin Computer 
Supplies (08) 332 5077 ♦ Protech 
Australia (08) 231 4066 

TAS - ♦ Prologic (002) 346 499 

♦ Sleebs Computer Industries (002) 
346 477 ♦ Tasram (002) 311 189 


VIC - ♦ Aspect Computing (03) 

9818 0604 ♦AT&T Global 
Information Solutions (Australia) 

(03) 9321 3111 ♦ Attachmate 
Australia (03) 9694 6711 ♦ Business 
Computers of Australia (03) 9282 
0555 ♦ Computelec (03) 9786 
7177 ♦ Datum Management 
Systems (03) 9820 1988 ♦ Ferntree 
Computer Corporation (03) 9541 
5600 ♦ InfoMat Australia (03) 9888 
6399 4- IPEX Information 
Technology Group (03) 9242 5000 

♦ Labtam Computer Services (03) 
9587 1444 ♦ LBMS (03) 9642 1100 

♦ MicroHelp (03) 9388 0111 

♦ Oakton Computing (03) 9853 
8855 ♦ Praxa Limited (03) 9690 
381 I 4 WANG Australia (03) 9246 
6600 

WA - 4 Alpha West (09) 481 3293 
4 Australian Technology Resources 
(09)483 8111 4 Co-Cam 
Computer Systems (09) 321 4621 

♦ Ferntree Computer Corporation 
(09) 322 2730 4- Helicon Corpor¬ 
ation (09) 481 1717 4 Integrated 
Systems Australia (09) 470 4411 

4 Q Technology (09) 367 4022 
4 Trilogy Resources (09) 324 1462 


MICROSOFT 

CONSULTING 

SERVICES 


MCS provides high-level 
information technology consulting 
services to large businesses and 
corporations. 

8.30am - 5.30pm Eastern 
Standard Time. Tim Watson, 
Manager MCS Australia: 
Telephone (02) 870 2200 or fax 
(02) 805 1108. 



Communique members can dial 
(02) 611 4545 from Sydney, 

(03) 9414 5280 from Melbourne 
or 1-800 065 630 from anywhere 
else in Australia to receive addi¬ 
tional fact sheets on new products 
listed in Inside Info. 
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COMAUNIQUE 



Zoinks! 

W*a 

Code 

Cuffin' 

Chomp 


The winner of the inaugural Club Communique Code 
Cuttin’ Champion for 1996 is Paul M Bailey! This self- 
confessed WinWord and VBA fanatic has earned this 
soon-to-be-coveted title with a groovy piece of coding 
called the ‘Short, Cool Macro’. 

While no one is quite sure about the reported “sub¬ 
stantial sum of money” that would be awarded personal¬ 
ly by Microsoft’s Uncle Bill, we can say that Bailey will 
be receiving a copy of Visual C++ guru Jim McCarthy’s 
Microsoft Press Book, “Dynamics of Software Develop¬ 
ment”, very shortly! 

Bailey writes: “I love this macro and you will too. 
Ever wanted a whole series of paragraphs with differ¬ 
ent-sized hanging indents? Resumes and reports are two 
examples of this kind of thing, where the title of a para¬ 
graph is part of the first line. 

“The way this works: 

• Place the insertion point somewhere along a multi¬ 
ple line paragraph 

• Run this macro 

• Cool! 

“As a writer’s needs for this thing are unlimited, I am 
pleased to present this to you and everyone else on the 
planet! Running this macro only indents (or hanging 
indents, more correctly) the paragraph. You cannot yet 
push the hanging indent back to where it was. I’m work¬ 
ing on the childproof version. Hang on!” 

So here’s champion Bailey’s macro for you to try yourself. 

Sub MAIN 

Let x = Sellnfo (7) 

Let dist = x / 567 
Let d$ = Str$ (dist) 

FormatTabs .Clearall 
FormatTabs .Position = d$ + “cm” 

Hanginglndent 

MsgBox “The distance of the I-beam pointer to the 
margin is” + d$ 

End Sub 

Thanks to everyone who entered the competition 
and get ready for the October issue, where you too will 
be asked to send us a totally useless macro. Coooool. 


Communique Crossword Competition No. 10 

Here’s your chance to win a copy of Microsoft’s Cinemania 96 for Windows 95 
with the first fun Communique Crossword for 1996. As usual its clues contain 
either a synonym and a word play or two synonyms, while some are pure teasers. 
We’ll draw a winner on February 29, 1996, so be sure to have your entries to us by 
then. Don’t forget that this competition is open to everyone - Communique mem¬ 
bers and non-members alike. Remember only one entry per person; photocopies 
accepted. 

Send your entry to “February Communique Crossword Competition”, 

94-96 Pacific Highway, St Leonards, NSW 2065. 



I. A new technical resource that we 
probe as curiously. [5,4] 

6. We have grapes (as well as roses) 
with an MS Press author. [5] 

9. Rather merry, that is, you dig new 
merrymakers’ CD-ROM. [4,5] 

10. Around-the-world-in-eighty-days 
Verne had determination. [5] 

II. lam right, terror confused the 
brawler. [6] 

12. Why Lab Sale upset our little 
mouse. [4,4] 

14. Grand drama exposed dope racket 

(5] 

17. No preliminaries needed for the 
harlot’s instrument [7] 

19. You are so excited to be belonging 
to us! [4] 

20. Actinon article? [2] 

21. Feature of new techo CD takes care 
of the rabbit? [4,5] 

23. Look to as the celebrated figure. [5] 
26. First-rate New Techology creature. 

[3] 

28. Practical people set liars in a state. 
[ 8 ] 

29. Actual dinner to repent of! [4] 

30. Files synchroniser to instruct odd 
fellow? [5,4] 

31. Pens point back to that fine botding. 

[3] 

32. Starts understanding nothing in col¬ 
lege. [3] 

33. Oceans' child-bearing dad shares 
constant love at sea. [3,5] 

34. Used to be buzzing, they said. [4] 


1. An office assistant in every room at 
home? [5,5] 

2. Charming women is wild. [7] 

3. The swindler will discontinue the 
meetings when the prostitute leaves. 

[5] 

4. Dry fear I did not successfully con¬ 
ceal. [4] 

5. Graceful Northern Territory eagle 
circling. [7] 

6. Extra right to manipulate super 
novel entry to MSN area. [4,4,6] 

7. Operatic priestess unmans Roman. 

[5] 

8. New Office checker puts enchant¬ 
ment before information technology. 

[7] 

13. Gadget cures headless egoism. [5] 

15. Reveals hero as terrific baker. [7] 

16. Don’t introduce a grim relative. [4] 

18. Make libel up as seeming credible. 

[9] 

22. Invent no new technology with 
senescent nature. [7] 

24. Said to dread the boat-rower. [3] 

25. (In Dogs’) basin you pictured an 
Egyptian jackal-headed dead-ferrying 
god (didn’t you?). [6] 

27. Meat shelf collapsed. [5] 

28. See rare model of competitor. [5] 

29. Bump clandestinely with udders. [4] 























WITH 


TRAINING 


MicROs oft • Draining courses 


in .Front 


The only nawonal 


TRAINING CO 


Quality 


Microsoft 

HiWUIi|,1J:M i 1IiN;I 

Authorised Training Centre Applications 


Call for information t 

RECEIVE A 20% DISCOUNT: 

(02) 262 3900 .Sydney Allison or Bernie 
(02) 9957 58.88 North Sydney Sarah 

(02) 89.1 1022, Parramatta Irene 

(03) 9245 0444 Melbourne Ailison 


All Communique members 

.(07)3229 3827 Brisbane Carla, 

(08) 212 2525 ! Adelaide Ruth 

'(09) 321 2600 Perth Jodie BaU 

(06) 249 7366 Canberra Maria 

. 






So you’re staring blankly 

at your PC wondering, 
if I buy Windows 95, 
will I need 

a Brand Spanking 

New computer 95 
to go with it 



With new Microsoft® Windows® 95 your trusty 486 computer 
will run better than ever. You don’t even need to replace 
your hardware or your software, because Windows 95 
will run the vast majority of your existing PC programs. 
Windows 95 will breathe new life into your computer, 
and the way you work. 


© 1995 Microsoft Corporation. All rights reserved. Microsoft, Windows and 
the Windows logo are registered trademarks and the Start logo and where 
do you want to go today? are trademarks of the Microsoft Corporation. 


Plus, you’ll gain access to the terrific variety of new 32-bit 
games and applications which you’re missing out on now. 
Don’t worry, there’s plenty more miles left in your 486 PC. 
Check out Microsoft Windows 95 at your local retailer or, 
for more information, please call Microsoft Services on 
(02) 870 2111 or 1800 257 253 outside Sydney. 

| 3B Start 1 

It’s time to breathe new life into your 486 PC. 

Microsoft 
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